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Studies o f  su p erm ark e t shopp ing  
ind icate  that A m ericans are  m oving  
tow ard  foods that a re  ready to  eat. 
qu ick , fancy , and  good -tas tin g , in 
that o rd er.

S uperm arkets a re  respond ing  to 
perce ived  co n su m er d em ands by o ffe r
ing in -sto re  de lica tessens, bakeries, 
and en larged  frozen  food departm en ts. 
G ro w th  in these a reas is expected  to 
con tinue  w ell in to  the 1990s

" T h e re  is no doubt that the 
reason  fo r the frozen  food industry ’s 
trem en d o u s and constant grow th  lies 
in the unique ability  o f  m anufac tu rers 
to respond quickly  to  changing  
co n su m er lifesty les, and anticipate 
fu ture  trends and d e m o g ra p h ic s . '' said 
N cvin  M o n tg o m ery , p residen t o f  the 
N auonal F ro zen  Food  A ssociation . 
"W ith m ore w om en w ork ing  than 

ever b e fo re , an increasing  num ber o f  
singles, an ag ing  population , m ore 
v a n e d  tastes, and a grow ing  nutr ition- 
consciousness, to d ay 's  frozen  food 
products a re rig h t on  ta rg e t."

A ccording  to the N ational F rozen  
Food A ssociation , w hile hom em akers 
today spend from  tw o o r  four hours a 
day preparing  food; d u ring the 1990s 
they w ill he w illing to  spend no m ore 
than  10 to 90  m inutes a day at the 
task Am ong curren t grow ing  
preferences are
 frozen  vegetables instead o f  fresh 

vegetables that need paring  and 
chopping .
• o range  ju ice  instead o f  oranges, 

prepared  salads with dressings
instead o f  do-it-yourself salads and 
dressings.

Whom Do You Rely on Most for Food Safety?
The greatest percentage of consumers 

rely most on themselves

•  1969 

(U 1990

* fro zen  p rep a red  d in n ers , en trees, 
b reak fasts , and  d esse rts  in stead  o f  
" s c ra tc h "  m eals;
•  m icro w av eab le  frozen  p roducts

instead  o f  a lm o st any th in g  else.
W hen  com m erc ia l fro zen  foods 

w ere  first in troduced  in 1930, only  26 
S m  FROZEN, page 18

Frozen food sales continue to grow as product lines and cooking techniques continue 
to grow

Food Safety Council 
strives to educate public

The M ichigan  S tatew ide Food 
Safe ty C ouncil, under the d irec tion  o f 
the M ichigan  D epartm ent o f 
A gricu ltu re , was form ed in M ay 1990 
at the request o f  g o v e rn o r Jam es J 
B lanchard T he C ouncil, o f which 
A F D  takes an active ro le , is an effort 
to p rovide M ichigan consum ers with 
factual inform ation  about food safety 
issues

C haired by M ichigan Department 
o f  Agriculture Director Robert L 
M itchell, the council is com prised o f  
approximately 100 leaders from 
statewide organizations who represent 
consum ers, the food and agriculture 
industry, environm entalists, civic  
organizations and government 
regulatory agencies The council 
often, members the opportunity to 
exchange ideas on issues regarding 
current food safety concerns and to 
recom m end programs or actions that 
will promote confidence in the food 
supply

"It is important that consumers 
receive factual information immediately 
when a food safety issue arises in 
order to avoid unnecessary confusion  
and assure consum ers that our food

supply is safe W e believe the food 
safety council will be a valuable asset 
to M D A  in m eeting c o n su m ers ' 
n e e d s ."  M itchell said

O ver the past several decades, the 
A m erican  public has becom e in creas
ingly concerned  about the issue of 
(<xxl safety A m ong the factors that 
contribute  to this concern  are  m edia 
co verage o f  contam inants found at 
very low levels in food p ro d ucts and 
o lder chem ical p ro d ucts w hich have 
not been fully tested In addition , 
b io techno logy , resistant stra ins o f 
bacteria  and refined m edical evalua
tions o f  toxicity have com pounded 
consum er concern The result is a 
much more sophisticated consum er 
than was the case a decade ago  

Along with the rise in public 
concern and loss o f  confidence in the 
safety of the food supply, has com e a 
general mistrust of government 
regulatory agencies responsible for 
monitoring and assuring the safety of 
the nation's food supply The Council 
provides a forum for the exchange o f 
ideas as well as the development o f  
com m on goals and recommends

See SAFETY ,
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YOUR STATE-WIDE FOOD BROKER 
BRINGING YOU INNOVATIONS 

IN CONSUMER EVENTS!
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Pm .
SWEEPSTAKES

COMING IN SEPTEM BER 1990 ...

■ Weeks of September 10, 1990 and September 17, 1990

■ Over 45 national brand coupons

■ Full-color 16-page insert and supplemental R.O.P. in five marketing areas:

-  Detroit -  Saginaw/Bay City/Flint
-  Grand Rapids -  Fort Wayne
-  Toledo

76 newspapers ... over 3  m illion circulation

paul inman associates, inc.

HEADQUARTERS 
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Farmington Hills, Ml 48018 
(313) 626-8300
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BRANCH OFFICES 
Grand Rapids, Saginaw, Toledo, 

Fort Wayne, Indianapolis
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The repackaging of 
he Package Liquor 
lealers Association
t  John R. Dagenais

The Package L iq u o r D ealers 
gociauon recently  en tered  into an 
nconent w ith the A ssociated  Food 
dealers o f  M ichigan u nder a m erg er 
which will result in a larg er and 
after organization for S D D  and SDM  
tailers, lottery agents, as w ell as 
any others.

When the Package L iquor D ealers 
association was charte red  by 
fuchigan's C orporations  and 
accurities C om m ission  in 1962.
LDA's prim ary concern  w as the 
DD licensee o r  package liquor 
tailer, and to represent those 
censees before the M ichigan  L iquor 
control C om m ission, o th er various 
Govermental agencies and especially  
r  Michigan Legisla ture . Increasing  

SDD liquor profit m arg in  w as also 
continuing goal H ow ever, it w as. 

nd tfill is  a very slow pro cess , since 
requires approval by both the 

Ishigan House and Senate
Considering that there  are  less 

in  4,000 package liquor outle ts  in 
Ichigan, the PL D A  potential for a 
age association w ith continued 
rowth had its lim itations. W ith a 
membership consisting o f  m ostly p arty 
stores and full-line b everage outlets 
throughout M ichigan. we w ere des 
ned to a small o ffice with no staff 
ad vers few program s

In unity there is 
strength and we 
will show you 

the truth o f that 
thinking in the 

immediate months 
to follow."

But something else was taking 
dace this past dccade and that was a 

public attitude toward 
koholik beverages and a noticeable

in liquor sales which continues 
t h i s  very day. We began to notice 
m a n y  liquor More retailers were 
writing to other goods and services to 

competitive and bolster declining 
in a changing liquor market 
added grocery shelves.

deli counters, haked bread, 
pizza, fought for a place  in the 

Michigan Lottery system , and so  on 
The business changed -  and 
t o  change — at a rapid 

The handwriting was on the 
The Package liq u o r  Dealers

A sso cia tio n  had to change to m eet the 
increasing  needs o f  o u r m em bers.

It w as fo rtu itous then , that the 
A ssociated  Food  D ealers approached  
P L D A  suggesting  that o u r tw o  groups 
w o rk  to g e th e r to acco m p lish  o u r m any 
s im ila r goals. T he A ssociated  Food 
D ea lers ' o w n  bo ard  consis ted  o f  a 
m ajo rity  o f  d irec to rs  hold ing  SD D  
licenses — certa in ly  an item  that 
w ould concern  o ur Package L iq u o r 
D ealers A ssociation  and its board 
o f  d irec to rs .

A F D  o ffe red  an a ttractive 
package — a stro n g , full tim e lobby
ing firm  in L ansing , m ans p rogram s 
a lready  developed  and serv ing A F D  
m em b ers , a w ell-staffed  o rgan iza tion  
w ith sk illed  techn icians to handle 
p rob lem s — and the list o f  advantages 
w ent on  and on . T he  tim e to  talk  and 
p lan  started  a linle m ore than a year 
ago . and th u s, this execu tive  d irecto r 
o f  Package L iquor D ealers A sso c
iation conc luded . “ W e should  
re package the Package L iquor 
D ealers A ssociation  into a m ore 
recogn ized  fo rce, giv ing  o u r m em b er
ship every th in g  w e possib ly  can and 
do  it in 1 9 9 0 ."

So  o u r asso c ia tio n s ' board  o f 
d irec to rs , o fficers and study co m m it
tees m et and developed  the m erger 
plans that w ere recen tly  com pleted  
and becam e effective  on July 1, 1990

O ur Package L iquor D ealers 
A ssociation  board  o f  d irec to rs  will 
have input into A F D 's  bo ard  o f  d ire c 
to rs  and will be affo rded  am ple o p 
portunity to seek e lected positions.

T he new packaging  o f  PLD A  will 
be full) explained  to all m em bers and 
we s tro n g ly urge you to  con tinue your 
p articipation  and support The 
com bined  strength  of tw o recognized 
state associations organ ized  under one 
banner is w orking  for Y O U  and 
YO U R  BU SIN ESS — lor you and 
your fam ily In unity there  is strength 
and we will show you the truth o f  
that th inking in the im m ediate m onths 
to follow

W e have m uch to do  and 
together we a rc  going to  d o  it'

LEGISLATIVE UPDATE
Food stamp "cash 
out" demonstration 
underway

The Food and N utrition  Service 
o f the U S D epartm ent of A gricu ltu re 
has begun tw o m ajor new pro jects  in 
which food stam p benefits are paid to 
recipients in cash rather than through 
food stam p coupons This "cash out" 
o f  the food stam p p rogram  will take 
place in defined a rra s  of A labam a and 
C aliforn ia  In addition, sm aller 
pro jects  o f  welfare reform , which 
include a food stam p com ponent, arc  
u nderw ay in areas o f W ashington and 
New Y ork states

USD A only has auth ority to cash 
out the food stamp program on a 
demonstration basis and their current 
plans do not call for additional tests 
Should they wish to cash out the

p ro g ram  on a perm an en t b asis  in an 
a re a  o r  a  s ta te , they  w ould  h ave  to 
seek  leg isla tive  au th o rity  from  the 
C o n g ress  to  d o  so  fo llow ing  
c o m ple tion  o f  the ev a lu a tio n  o f  
th ese  pro jec ts .

****

Michigan looks at 
packaging regulations 
and fees

As cu rren tly  d rafted , a p roposed  
M ich igan  S enate bill w ould  requ ire  all 
packag ing  to  be reusab le  o r  recyclab le  
w ith in  tw o years o f  the b ill’s e ffective  
d a te , and  w ould  im pose a 2 -cent 
"e n v iro n m en ta l packag ing  regulatory  
fee”  on  certa in  packag ing . A ccord ing  
to  the d raft p ro p o sa l, recyclability  
w ould be d e te rm ined  in part by 
w hether the packag ing  is “ being  
co llected  fo r recycling  in that state in 
sufficien t q uan tities to significantly  
reduce the p resence o f  that p roduct o r  
m aterial in the s ta te 's  solid  w aste 
stream

The 2-cent fee w ou ld  be placed 
on  packaging  that does not meet 
standards fo r use o f  the s ta te 's  
proposed  “ P A C S A F E "  logo for 
env ironm entally  sound packag ing . F or 
packaging  with a vo lum e g rea te r than 
three feet by four feel the  fee w ould 
be one do llar

* * * *

EPA issues report on 
heating oil tanks

Last w eek, the E nvironm ental 
P ro tection  A gency sent to C ongress 
its recom m endations for underg round  
tanks w hich are  cu rre n tly exem pt 
from  regulations — tanks storing 
heating oil for consum ption  on the 
p rem ises, and non-com m ercial m otor 
fuel tanks under 1 .100 gallons c a p ac 
ity T he report was m andated  under 
the orig inal tank law passed  in 1984

M ajor recom m endations 
1) prohib it new unprotected  lank 
system s, as was done w ith the Interim  
Prohib ition  which applied  to regulated 
tanks. 2) o therw ise , continue to 
exem pt these Links. and 3) let EPA 
d evelop  educational and technical 
assistance p rogram s targeted  to 
o w n ers  o f  such tanks and to states in 
developing their ow n regu lato ry 
program s

EPA  says this report fully 
d ischarges its responsibility under the 
cu rren t law so the ball is now in 
C o n g ress 's  court C ongress is not 
likely to take the m atter up until it 
begins to  deal with RCRA 
R eauth o rization

Labeling bill ready for 
house action

As a result o f action by the 
House Energy and Commerce 
Committee earlier this summer, an 
amended version of H. R. 3562 requir
ing food retailers to label the 20 most 
frequently consumed varieties o f fresh 
fruits and vegetables and seafood is 
ready for house floor action. It also

w ould  req u ire  m an d a to ry  n u tritio n a l 
lab e lin g  o f  p riv a te  label p ro d u cts . 
L ab e lin g  req u irem en ts  fo r  in -sto re  
fresh  b ak e ry  g o o d s w ere  d e le ted  fro m  
the b ill. T h e  S enate  H u m an  R eso u rces  
and L ab o r C o m m ittee  had  a lready  
ap p ro v ed  s im ila r  leg is la tio n  A p ril 25. 
T h e  S enate  bill w ou ld  req u ire  labeling  
o f  the to p  30  co n su m ed  raw  
ag ricu ltu ra l c o m m o d ities  an d  fish 
p ro d u cts . E xc lu d ed  from  bo th  b ills  is 
a N ational U n ifo rm  L abeling  P ro v is
ion. A food industry  backed  u n ifo rm  
labeling  am en d m en t w as defea ted  
du rin g  both  co m m ittee  m arkups.

****

Disability law to 
impact hiring

O n Ju ly  2 6 , 1990 P residen t Bush 
signed  into law  the A m erican s  w ith 
D isab ilities A ct (A D A ), landm ark  
civil r igh ts leg isla tion  for the n a tio n ’s 
43  m illion  d isab led  and h an d icapped  
c itizens. A D A  will affect the 
co n v en ien ce  sto re  industry  m ost 
notably  th ro u g h  em plo y m en t-re la ted  
req u irem en ts  (T itle I) and gu idelines 
to  insu re  equal access  to public 
accom m odations and services (T itle III).

T he T id e  I req u irem en ts  go  into 
e ffect Ju ly , 1992. D uring  this tw o 
year period , the Equal E m ploym ent 
O pp o rtu n ity  C o m m issio n  (E E O C ) will 
issue im plem enting  regu la tions and 
conduct public  education  forum s to 
insure that em p lo y ers  u nderstand  the 
requ irem en ts o f  AD A

U nder the T itle  III p rov is ions, 
conven ience  sto re  o p e ra to rs  w ith m ore 
than 25 em ployees will have 18 
m onths to e lim inate  any po lic ies, 
p rac tices , p ro ced u res  o r physical 
b a rriers  cu rren tly  affecting  the 
handicapped F o r new construc tion  
and a lte ra tions , o p e ra to rs  will have 30 
m onths to com ply . In o th er w ords, 
any new conven ience sto re  opening  
after January  2 6 , 1993 m ust be in 
com pliance  w ith all a rch itectu ral and 
barrier-free  guidelines to be established 
by the federal A rchitectural 
and T ransporta tion  B arriers 
C om pliance  Board

If you have questions about which 
item s in your store a rc  taxable  call 
D epartm ent o f  T reasu ry , Sales Tax 
D ivision , (517) 373-3190

A fter August 31. 1990 the federal 
excise  tax on gasoline should  be 
figured at 9 cents per gallon

A new M ichigan law protecting  
the buyers o f  a business from  
undisclosed unemployment insurance 
tax liabilities has recently taken effect 

The law requires the business 
seller to provide essential payroll and 
unemployment insurance lax in form a 
tion to the purchaser before the offer 
u  accepted

In general, the buyer o f a 
business becomes liable for the 
seller's unemployment taxes and any 
interest due MESC.
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EXECUTIVE DIRECTOR’S REPORT Officers

Past successes — future challenges
by Joseph D. Sarafa,
E xecutive  D irector

gen ero u sly  o f  th e ir  tim e and effo rts . 
E ach  o f  u s , m em b ers  and  s ta ff, ow e 
them  a d eep  deb t o f  g ratitu d e  and 
s in cere  thanks.

T h o u g h  o u r  successes o v e r the 
past six m onths w ere  m any , I will 
b rie fly  h igh ligh t only  a few:

2. A m erg e r w as one  o f  our 
h ighest p rio rities  in the first six 
m onths o f  1990. W ith gu id an ce  from  
o u r E xecu tive  C o m m ittee , a m erg er 
w ith the  P ackage L iq u o r D ealers 
A ssoc ia tion  has finally  been 
accom plished .

2 . E ducational sem in ars  was 
an o th e r item  h igh  on  the list. W e 
have a lready  had fo u r T .I .P .S . 
sem in ars  (tra in in g  fo r se lle rs  o f  
a lcoho l) w ith w ell o v e r 100 attendees

AFD member benefits
As a m em ber o f the oldest and largest food and beverage associa
tion in the state you are entitled to the following:

•  health and m edical benefits th rough Blue Cross/B lue Shield, at our 
group rates;
• liquor liab ility  insurance at m inimal rates, through an adm itted and 
accepted insurance com pany;
•  w o rker’s com p insurance w ith d iv idends and a loss prevention 
program ;
•  coupon redem ption program  that saves both tim e and money;
•  politica l action that supports your interests;
•  V isa/M asterCard charge service, for custom er service;
•  legislative representation in Lansing — full-tim e —  to  protect your 
industry;
• checking services —  TeleCheck and verification d irectories to reduce 
bad debt accounts;
•  legal consultation;
•  industry exposition for product display, prom otion and discount 
buying;
•  M agic Touch Debit Program  to elim inate the handling of checks;
•  m onth ly publication;
•  educational sem inars and a num ber of special events

Take advantage of the services available to you! Call AFD for 
more inform ation at (313) 557-9600 or 1-800-66-66-AFD.

GOOD FOR M EMBERS ONLY $
| Save Time and Money 
i With AFD’s Coupon 
! Redemption Program
J Retailer: it ’s as easy as this. Send any num ber o f coupons you 
jj receive from  your custom ers and get a check in 30 days.

F o r in fo rm a tio n , ca ll (3 1 3 ) 5 5 7 -9 6 0 0  or 
|  d j  1 -8 0 0 -6 6 -6 6 -A F D  an d  re c e iv e
-  ^  a no  o b lig a tio n  s ta rte r  k it.

m eeting  in T ro y , S outhfield  and F a rm 
ington  H ills locations.

3. O ffered  N ew  P ro g ram s. The 
b o ard  felt that it w as essen tia l that 
A F D  co n tin u e  to  o ffe r  new  and  better 
p ro g ram s to  o u r  m em b ersh ip . A m ong 
the  p ro g ram s that w ere  institu ted  is 
the  M aste r C a rd  and V jsa P ro g ram  as 
well a s  the D ebit C a rd  P ro g ram  
th ro u g h  M ich igan  N ational Bank. 
G rea t rates a re  ava ilab le  to m em bers 
w h o  w ish  to  o ffe r  th e ir  cu s to m ers  the 
op tio n  o f  ch a rg in g  purchases.

4 . E stab lished  an  A F D  satellite  
o ffice  in the w estern  p art o f  the  state. 
W e have been  w ell rep resen ted  on  the 
w est side  o f  the sta te  by Ray A m yot 
and have opened  an o ffice  in C la re , 
M ich ig an , in add ition  to  o u r  a lready  
ex isting  o ffices  in L ansing  and 
S outhfie ld .

5. R evam ped  the A F D  publication  
and m ade it m on th ly . T h ro u g h  the ef
fo rts  o f  the P ub lic  R elations C o m m it
tee headed  by T hom  W elch  o f  
H ollyw ood  S u p erm ark et, A F D  has 
m ade trem endous g a ins in this a rea . 
T he Food & Beverage Report is a 
substan tia l im provem ent o v e r o u r 
p rev io u s  pub lication  and reaches m ore 
than 9 ,0 0 0  read ers  on  a m onth ly  
basis.

D esp ite  these accom plishm ents, 
o u r w ork  is fa r  from  over. W e have 
m uch left to d o  in the a reas  o f  
political action  funds, increased  
m em bersh ip , and  out-state  regional 
councils . In add ition , w e m ust con
tin u e  o u r m any s treng ths  like o u r 
leg isla tive  ac tiv ities, o u r trad e  d in n er 
w ith o v e r 800 peop le  in a ttendance, 
and g iv ing  out thousands o f  do llars in 
scho larsh ips  to  co llege  bound young 
adults  involved  in the food and 
b ev erag e  industry .

T hough  1991 is still several 
m onths aw ay , it is right a round  the 
c o m e r  in term s o f  p lanning . A F D  is 
poised  and ready to m ove in to  the 
next year. P lans a re  a lready  under 
w ay fo r o u r 1991 A F D  fam ily picnic 
day w hich will be free to all m em bers 
a s  a way o f  thanking  them  fo r their 
past support. T h is  is ju s t one  small 
exam ple  o f  the m any changes and im 
provem ents the board  has already 
begun to im plem ent in m oving  A F D  
fo rw ard . I am  confident that the tim e 
and hard w ork  spent by the board 
d uring  the recently  concluded planning 
session will m ake A F D  a better and 
s tro n g er organization  in the years and 
decades to com e.

Note to Lottery:
W e appreciate  y o u r im plem entation o f  
the larger payouts for m atching four 
and five w inners in the lotto 47 
g am es. N ow  is the tim e to consider 
paying  agents w ho sell large w inning 
tickets an additional percen tage /com 
m ission. It w ould be an excellen t in
centive and m otivator fo r m ore ticket

Am ir Al-Naimi
Chairman 

Metro-Politan, Inc.
Sam Yono 

Immediate Past Chairman 
Palace Plaza 
Frank Arcori 

Vice Chairman 
Vegas Food Center 

Jerry Yono  
Vice Chairman 
D & L Market 
Tony Munaco  
Vice Chairman 

Mac-Bewick-Super Market 
Bill Viviano  
T reasurer 

Mark Sales and Marketing 
Mel Larsen  
Secretary 

Mel Larsen Distributing, Inc.

Directors Retail Members
Cal Abbo

King Cole Markets 
Sam Dallo 
In N' Out 

Fred Dally 
The Medicine Chest 

Terry Farida 
Valu Center Markets 

Richard George  
Wine Barrel Liquor & Deli 

Mark Karmo  
Royal Food Center 

Thom Welch 
Hollywood SuperMarket 

Frank Tumbarello  
Frank’s Party Store 

Tom Simaan  
LaFayette Towers SuperMarket 

Nabby Yono 
XTRA Foods

Directors General 
Members 

Jerry Inman
Paul Inman & Associates 

Barbara Weiss Street 
The Paddington Corp.

Ron Paradoski 
Coca-Cola Bottlers 

Louis Stephen  
Stephen’s Nu-Ad, Inc.

AFD staff
Joseph D. Sarafa
Executive Director 

Judy Mansur
Blue Cross/Blue Shield 

Coupon Redemption 
Sue Knapp 

Office Administration 
Debbie Pagett 

Bookkeeping 
Chris Zebari 
Membership 
Jim Larges 

Computer System 
Membership Records 

Deborah Cooper 
Communications 
Vicky Zuschnitt 
Special Events 

If we can help you, please call the 
staff members at (313) 557-9600 

or (1-800) 66-66-AFD.

AFD Consultants 
Harley Davis

Coupons 
Karoub and Associates

Legislative Consultant 
Gadaleto & Ramsby 

Health Care 
K. Rossman Communications

Public Relations 
James Bellanca, Jr.

Bellanca, Beattie & Delisle 
Legal Counsel 
Jerry Urcheck 

CPA 
Ray Amyot 
Advertising

A nnually , the 
bo ard  o f  d irec to rs  
o f  the A ssociated  
Food  D ea lers  o f  
M ich igan  m eet to 
rev iew  the past 
and p lan  fo r the 
fu tu re  o f  this 
a ssoc ia tion . T his 

S a ra fa  y ea r the board
spen t nearly  18 hours in an in tensive 
day and  a h a lf  o f  lea rn in g , w o rk in g , 
g a th e rin g  in fo rm ation  and m aking  
dec is io n s. T h is  w o rk  e th ic  is a cred it 
to the leadersh ip  o f  o u r  C h a irm an , 
A m ir A l-N aim i, and the fine board  
m em b ers  w ho have g iven  so
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Fighting fraud and misuse in the food stamp program
Contributed by the United States 

Department of Agriculture
Food Stam ps a re  a  un iq u e, highly  

isible form o f  U .S . cu rren cy . O nly  
cople who have b een  d e te rm in ed  to 

in need o f  help  because o f  lim ited 
sources can use food stam ps. A nd,
t he name im plies, food  stam ps can 
l y be used to  purchase  food for 
uman  consum ption  and  p lan ts and 
e ds to produce food fo r the  elig ib le  
household

Unlike regu lar U .S . cu rren cy , 
nd stamps can  only  be used  in 
busineses that have been  au thorized  

the U.S. D epartm ent o f  A g ricul
ture to accept them . N orm ally  

ese  are retail g rocery  sto res , but 
me restaurants that c a te r  to  the 
derly and som e so u p  k itchens have 
era authorized to accept food stam ps 

Food stam ps co m e in one. five 
ad ten dollar denom inations Except 
x the one d o lla r coupon , w hich 
businesses use to m ake change, food 
m ps are taken  out o f  c ircu la tion  
the n  they arc exchanged fo r food 
My businesses au thorized  to accept 
food stamps are  a llow ed to  exchange 
stamps at a bank fo r reg u lar U .S . 
currency

Each m onth m ore than  S 1.1 
dhon in food stam ps arc  used by 
14  million people at m ore than
22.000 authorized  businesses 

Despite the restric tions on  w ho 
an get and use food stam ps, and the 
ads of businesses that can  accept

an d  red eem  them , th ere  is m isuse , 
f rau d  and  tra ffick in g  in the food 
s tam p p ro g ram . T he  U S D A  d o es  not 
have figu res on  food stam ps m isused , 
o r  the value o f  stam ps lost to  fraud  o r 
tra ffick in g . H o w ev er, w e  k now  that 
ap p ro x im ate ly  9 0  p e rcen t o f  food 
s tam ps a re  p ro p erly  redeem ed  th ro u g h  
m ajo r su p e rm ark e t ch a in s , w h ich  have 
an excellen t co m p lian ce  record . 
Program Misuse — Eligible rec ip
ients and  au th o rized  re ta ile rs  m isuse 
the  p ro g ram  w hen  food stam ps are  
exch an g ed  fo r inelig ib le  food , o r  used 
fo r m ak ing  m ultip le  sm all pu rch ases  
in o rd e r  to  accum ulate  cash  change, 
and  o th er m in o r in fractions. M ost 
cases o f  food stam p m isuse  involve 
sm all am o u n ts  o f  m oney and d o n 't  
involve c rim in a l intent.
Fraud — Food  stam p fraud  is 
co m m itted  by people w ho in ten tionally  
p rov ide  false in fo rm ation  on their 
app lica tions to e ither acq u ire  food 
s tam ps o r  to  get m ore food stam ps 
than they w ould  legally  be en u tled  to. 
R e ta ile rs can  com m it food stam p 
fraud  by falsify ing  th eir  app lications 
to  becom e au thorized  by  U S D A  to 
accep t food stam ps o r  by know ingly 
accepting  food stam ps fo r ineligible 
item s.
Trafficking — T he m ost serious food 
stam p v io lation , tra ffick ing  involves 
the purchase  o r  sale o f  food stam ps 
(or au thorization  to  p articipate  cards) 
for cash  o r  their exchange for item s 
o th er than food The cash  given for

a  c o u p o n  is s ign ifican tly  less th an  the  
face  value o f  the co u p o n , and  is 
generally  o n e-h a lf face value. T raffick 
ing  in food s tam p s is d o n e  by 
re ta ile rs , rec ip ien ts  and  p eo p le  w ho 
have no  legal right to  u se , a c q u ire  o r  
po ssess  food stam ps.
Unintentional Violations —

E rro n eo u s  in fo rm atio n  p ro v id ed  by  a 
rec ip ien t w hen app ly in g  fo r. o r 
rece iv ing  food s tam p s, o r  a  g ro ce rs  
accep tance  o f  food  stam ps fo r  an 
inelig ib le  item , a re  not fraudulent 
u n less th ere  is IN T E N T  to v io late  the 
ru les.
Potential Penalties — D epending  
upo n  the value o f  food stam ps illegal
ly acq u ired , u sed , o r  red eem ed , food 
s tam p fraud  m ay be p un ishab le  a s  a 
felony (o v er $10 0  in value); a 
m isd em ean o r (u n d er $100); o r  by 
d isqualification  from  the p ro g ram  
a n d /o r  a fine a n d /o r restitu tion  o f  
w rongfu lly  acqu ired  benefits .

USDA asks congress 
for more “ tools” 
to fight fraud
T he U S D A  is concerned  about food 
stam p fraud  and  crim ina l ac tiv ity , and 
has asked  the C o n g ress  to  include in 
the 1990 F arm  Bill additional 
au thorities and penalties to address 
food stam p m isuse and traffick ing  
T hese include
• M andato ry  penalties fo r use o f  food

s tam p s to  p u rch a se  illegal d ru g s , 
ex p lo s iv es  o r  f ire a rm s, an d  illegal 
p o ssess io n  o f  la rg e  a m o u n ts  o f  food 
stam ps.
* In creased  pen a lties  fo r  re ta ile rs  w ho  
accep t food stam ps fo r  illegal d ru g s  o r  
f ire arm s, an d  in creased  fines p e r  
v io la tio n  fo r  tra ffick in g .
* S u b m issio n  o f  S oc ial S ecurity  
N u m b ers  an d  e m p lo y e r  iden tificatio n  
n u m b ers  fo r  all re ta ile rs.
* B iennial reau th o riza tio n  o f  re ta ile rs .
* M o re  sp ecific  lim its  o n  the type  o f  
re ta il/w h o lesa le  firm s w h ich  m ay 
par t icipate  in the  p ro g ram .
* F in es  fo r  u n au th o rized  th ird  parties  
w ho  accep t food stam ps.
* F in es  fo r  re ta ile rs  w h o  accep t loose 
food stam ps.
* Im p ro v ed  c la im s p ro ced u res .
* A p roposa l to  e x p ed ite  the testing  
o f  cu rre n t E lectro n ic  B enefit T ra n sfe r  
system s and  a llo w  sta tes to  un d ertak e  
th eir  o w n  p ro jec ts .

Program compliance 
responsibilities
F ed era l, s ta te  and  local agencies 
share  the responsib ility  fo r  p ro g ram  
com pliance .
Recipient Application — state and 
local food stam p o ffices a rc  resp o n s
ible for en su rin g  that app lica tio n s  for 
the Food  S tam p P ro g ram  a re  p ro p erly  
filled out and  for check ing  the in fo r
m ation  p ro v id ed  by the c lien t for 
e rro rs  and  potential fraud . T hey  a rc

See FRAUD, page 10
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Fl^OZIEN YDGURT 

0
STRAW BE S*7

★ 80 Calories Per Serving

★ 97% Fat Free

^  The Finest All Natural 
Dairy Ingredients

★ Six Fresh Flavors:

•  P cach  • C h e rry

•  S traw b crr>  • B lu eh crry

• Ra%pbcrr> - M andarin  O ran ge

FOOD BROKERAGE. INC.

m n \

.C ro w le ij
"O ur Individuals. 
W e leel this 
is the greatest 
resource  
of any
corporation .”MOD BROKERAGE, Itlt

H IM  GtMnfwM Roe* Oak Park. Miclufaii 41126 •  (313) 961 0300

Silver P rem ium  Frozen Yogurt 
DISTRIBUTED BY:

Golden Valley Dairy Co. 
(313) 399-3120

UHAMC ftAPOS MCH 
SM  4040

TOLEDO OHO 
1419) M l 10*4

FOOO A BEVERAGE REPORT SEPTEMBER 1990 - 5



AFD on the scene IN MEMORY OF

Political Action Committee NIBAL FRANSES (KASHAT)
JULY 18, 1990

The Political Action Comm ittee met recently. Those in attendance included Chair
man Nabby Yono, Am ir Al-Naim i, board chairm an, Joseph D. Sarafa, executive 
director, Mel Larsen, secretary, Louie S tephen, board m em ber, R ichard Gergis, 
m em ber, R ichard G eorge, board m em ber, J im  G arm o, m em ber, M ike Kuza, 
m em ber, Karen Yono, m em ber, M ark Karm o, board m em ber, Sam Yono, 
im m edia te past board cha irm an, V icky Zuschn itt, AFD, and Sue Knapp, AFD.

Minor Monitor

Many of us came to know Nibal by the position he held at 
the J. Lewis Cooper Co. and even before that, when he worked 
at Kashat Meat Market which was owned by his father. Whatever 
Nibal was involved in; be it his family, his job or many of the 
charitable acts he was known for— he gave it all he had. Those 
of us who worked with Nibal recognized the intensity, drive and 
love for life that was so integral to his character.

It is with great sadness and despair that we say goodbye to 
our friend and associate. We know that the sorrow we are feeling 
is a small reflection of the loss his family is suffering. He will be 
dearly missed and remembered with our love and respect.

The owners o f the J. Lewis Cooper Co. have established a Memorial Fund 
to assist Nibai's wife Cindy and son's, Nathan and Neal. If you would like 
further information contact John Ricco or Karen O'Donnell at 313-835-6400.

M inor M onitor m et to  evaluate proposed goa ls and actions for the group. A tten
ding the m eeting were Rep. Jan Dolan. Al DeGrow, House of Seagram, M ike 
Ranville, Karoub and Associates, Ed Fisher, F isher's  M arket, Dan Sparks, 
M ichigan Liquor Control Comm ission, Joseph D. Sarafa, executive director, Kelly 
Rossman, K. Rossman Comm unications, Debbie Cooper, AFD, Sue Knapp, AFD

AFD/Michigan Dept, of Agriculture

AFD m em bers met with M ichigan Departm ent of Agriculture representatives Ed
ward Heffron and Harold Zorlen. AFD m em bers included Call Abbo, board 
m em ber, Frank Arcori, vice chairm an, Nabby Yono, board m em ber, Jim  Bellan- 
ca, AFD legal counsel, and Raad Ayar, member.
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PROFIT
For our customers. Detroit Popcorn Company, an 
institution for over 50 years, manufactures 0LDE 
TYME popcorn products, and sells them direct, 
which means more profit for you. All of our high 
quality snacks are available for private label and we 
offer discounts based upon quantity. Call today for 
more information.

DETROIT ?!&l COMPANY
1 800-642 CORN FAX (3131 535-4501

12065 TELEGRAPH ROAD, REDFORD MICHIGAN 18239 LOCAL (515) 551-9200



AFD board retreats for progress
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Statement ol ownership

The F o o d  A B e v e ra g e  R e p o rt  
(USPS 082 9 70 ISSN 0694 3567) is 
published monthly by the Associated 
Food Dealers at 164 70 W 10 Mile 
Southfie ld  M l 48075 S ubscrip tion 
p r ic e  (o r o ne  y e a r is  S3 lo r 
m e m b e rs  $6 lo r  n on  m e m b e rs  
Maienai contained with The Food A 
B e v e ra g e  R e p o rt  m a y n o t be 
re p ro d u c e d  w ith o u t w r it te n  
perm iss ion  from  the AFD S econd 
C lass  pos ta ge  pa*d at S ou th fie ld  
Mighigan
P O S T M A S T E R  S en d  A d d re ss  
c h a n g e s  to  F o oo  & B e v e ra g e  
R e p o rt '8 4 7 0  W 10 M le 
Southlieio Ml 48075 
ADVERTISERS For .n lo 'm a lo n  on 
advertising rates and data call AF D 
[>ebb*e Cooper 184 70 W 10 M>ie 
S ou th fie ld  M i 4 60 75  (313) 557 
9600
AFD worVs dosefy witti the following 
associations

n ĉs
->■ MW *■»
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The AFD board held its retreat at Boyne Falls on Ju ly  27. 28. and 29th This 
annual event gives the board an opportunity to review AF D 's progress and make 
plans for the future. P artic ipants included Chairm an Am ir Al-Naim i. Executive 
Drectof Joseph D. Sarafa. and the following board members: Thom  W elch. Louie 
Stephen. Ron Paradoski, Frank Arcon. Jerry Yono, Nabby Yono. Tom  Simaan, 
Frank Tumbarelk). Sam Dallo, M ark Karmo. Sam Yono. end Tony Munaco. Also 
r  attendance were: Henry Ernstthal. C orporate Strategy and Future P lanning. 
Mke Ranville. Karoub & Associates. M ike Carr, Lottery Com m issioner. Joe 
Gadaleto. Gadaleto & Ramsby. Jim  Bellanca. Bellanca. Beattie & Delisle. and 
Kelly Rossman. K. Rossman Com m unications
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1990 AFD golf outing par for the course
The 1990 Annual Scholarship G olf Outing was held on August 9, at 
the Links o f Pinewood in Walled Lake. Over 150 people enjoyed a 
day o f golf and a dinner reception. This year’s 15 scholarship win
ners were recognized for their outstanding achievements. Numerous 
prizes and food and beverage products were donated by AFD member 
companies. The Golf Committee worked diligently to make this outing 
the best ever. A terrific day was had by all. Thank you to everyone 
that partic ip a ted  and supported  the  G O L F ’90 outing!!

THE GOLF COMMITTEE:
Thank you for your 
appreciated.

Chairman 
Kevin Larsen 
MEL LARSEN 
DISTRIBUTORS
Ray Amyot 
ASSOCIATED FOOD 
DEALERS
Nick Bontomasi 
COCA COLA
Brian Bushey 
KOWALSKI
Jim Ellers
HOUSE OF SEAGRAMS

hard work! Your time and effort is much

Jim Farber 
STARK & COMPANY
Ken Hunt 
FRITO-LAY
Dana Ludington 
LUDINGTON NEWS
Jerry Moon 
JAY'S FOODS
Joe O'Bryan 
7 UP of Detroit
Dave Przygocki 
FAYGO BEVERAGES

Mark Sarafa 
COCA COLA
Joe Vultaggio 
KOEPPLINGER'S BAKERY
Bob Welch 
HOLLYWOOD SUPER 
MARKET
Thom Welch 
HOLLYWOOD SUPER 
MARKET
John Wojnicki 
PEPSI COLA

AFD member companies contribute
T h e  generosity  o f  the A F D  m em b er com pan ies, in don a tin g  d o o r p rizes and 
go o d ie  bags item s, w as overw helm ing! Each g o lfe r  recieved  a bag  o f  good ies 
and o v e r 100 te rr if ic  p rizes w ere  g iven  aw ay at the d in n er recep tion . T hank  
yo u  for su p p o rtin g  the G O L F  ’9 0  ou ting .

G O LD  SPONSORS: BRONZE SPONSORS:

C o o rs  B rew ing  C om pany 
S ev en -U p  o f  D etroit 
H iram  W alk er 
C oca-C ola  
H ouse o f  Seagram  
P epsi-C o la
G adaleto , R am sby &  A ssociates 
Paul Inm an A ssociates 
S tark  &  C om pany

SILV ER SPONSORS:

J. L ew is C o o p er 
M elody Farm s 
M ille r B rew ing  C om pany 
P add ing ton  C orp o ratio n  
R .M . G illigan 
C oo p er-W ieferm an  Spirits 
C apita l L iquor 
W .A . T ay lo r 
M cM ann  &  M cD onald  
C o ffee  M ate 
H illsh ire  Farm s

E astow n D istribu to rs
M ucky D uck M ustard  C om pany
T ele-C heck
H om e S ty le Foods
P rince M acaron i
N orthpo in te  Insurance
L ud ington  N ew s

FOOD SPONSORS:

A rchw ay  C ook ies 
A w rey Bakery 
C oca-C ola
C o o rs  B rew ing  C om pany 
Frito -L ay  
Ja y ’s Foods 
K ow alski Sausage 
H illsh ire  F arm s 
Pepsi-C ola  
Faygo B everages 
K oepp linger Bakery 
E verfresh  Ju ice 
Seven-U p

1990 HOLE SPONSORS
P epsi-C o la
C o o rs  B rew ing C om pany 
R adio  Relay B eepers 
F rito -L ay
S even-U p  o f  D etro it
Blue C ro ss/B lu e  Shield  o f  M ichigan
M iceli C heese
Y opla it Y ogurt
M el L arsen  D istribu ting
D rum stick  Sundae
K. R ossm an C o m m unica tions
C arn a tio n  R efrigerated
Kraft
F resh  L ike 
La Y ogurt 
M elody Farm s

A w arm  thank  you to those com panies 
that spo n so red  a hole at the  g o lf  outing . 
T hese  m onies d irec tly  fund the A F D  
Scho larsh ip  Fund . Y our support is vital 
to the success o f  the scholarship program .

Jack Meyers, retired from Faygo 
Beverages, was honored for his years of 
dedication to AFD and the golf committee. 
Now residing in Florida, Jack and his wife 
Shirley came to golf at the outing with Dave 
Przygocki and Forest Bryson of Faygo.

A special thanks to the AFD 
staff and volunteers, 

whose team spirit made this 
outing the best ever. You’re 

a great group!!

Joseph D. Sarafa 
Judy Mansur 
Sue Knapp 

Debbie Pagett 
Chris Zebari 
Jim Larges 

Deborah Cooper 
Vicky Zuschnitt 

Ray Amyot 
Harley Davis 

Frank Tumbarello

Emcee, Kevin Larsen of Mel Larsen Distributors awards AFD Board Member, Frank 
Tumbarello the set of golf clubs donated by Gadaleto, Ramsby & Associates,

Best Score winning foursome was Rot 
Ho llandsworth, John G ianotto, Joe 
Imbronone and Frank Arcori with a 59 (11 
under par).

The foursome of Rich Lubash and Pabk 
Guzman from Coors Brewing Company anc 
Ken Gehlert and Audrey Mangold from* 
Cadillac Coffee were among the golfers that 
enjoyed a day bn the course.

AFD Chairman, Amir Al-Naimi and PAC 
Chairman Nabby Yono enjoyed the dinner 
reception which included the recognition of 
the scholarship winners and numerous door 
prize give-aways.

The Golf Committee gathered a week before the outing to stuff the ‘ ‘goodie bags” which were distributed to each golfer the day of 
the outing.
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P o o r s  B e e r  i s  S r e t t m A  

J C o ld e n . I  'o l o r u d a w i b  

f t f f t  M o u n t a i n  S p r i n g ,

IT TAKES A  FART OF Tl IIS COUNTRY AS 

COLD AND CLEAN A S T l IE ROCKIES 

TO BREW A  BEER THIS PURE AND NATURAL.

T h e  R o c k y  M o u n t a i n  L e g e n d .
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Pfeister involvement, technology are keys to success
S ta rted  in 1918, the  P fe is ter 

C o m p an y  is o n e  o f  the  o ldest food 
b ro k e ra g e  firm s in the  U n ited  S tates 
as  w ell as one  o f  the m ost m o d em .

H ead q u arte red  in L iv o n ia . P fe is ter  
has o p e ra tio n s  in S ag in aw  and  G rand  
R ap ids in M ich ig an  and  T o led o , 
D ay to n , C in c in n a ti, and  C o lu m b u s in 
O hio . T h e  co m p an y  is d ecen tralized , 
ren d e rin g  each  location  as a sep ara te  
bu sin ess  un it. A lso  decen tra lized  a re  
the a reas  o f  se rv ice  such  as g ro ce ry , 
health  and  beau ty  c a re , and 
pe rish ab le s . “ W e a re  ab le  to  b e  very 
focused  by  h av in g  specialized  
segm ents geog rap h ically  and  by 
p ro d u ct c a te g o ry ,”  sa id  D on G u n d le , 
p res id en t.

P fe is te r  rep resen ts  a w ide range  
o f  p ro d u cts  m ade up  o f  b lu e-ch ip , 
n ational b ran d  com pan ies and has 
m any lead ing  b ran d s availab le  for 
each  m arke t.

T h e  com pany  em p lo y s abou t 300 
peo p le  in both  full and p art tim e 
capac ities. “ W e have a p h ilosophy  o f  
h av in g  o u r peo p le  get involved  w ith 
the  industry  ou tside  o f  P fe is te r ,"  said 
G u n d le . H e is a b o a rd  m em b er and 
past p res id en t o f  the Food  Industry  
C o u n cil w h ich  is a  special com m ittee  
o f  the D etro it C h am b er o f  C o m m erce , 
se rves as ch a irm an  o f  the  T rad e  
R ela tions C om m ittee  for the  N ational 
F o o d  B ro k er A ssoc ia tion , and  is 
active w ith  G lean ers , a food bank

se rv in g  peo p le  o f  D etro it. H e w as the 
em cee  fo r A F D ’s 1990 T ra d e  D inner.

O th e r e m p lo y ees  o f  P fe is te r  a re  
ac tive  in in d u stry  a c tiv itie s . C a l S tein  
serves on  A F D ’s L ong R ange P lanning 
C o m m ittee  and  F red  B ailey  is 

ac tive  w ith  D A G M R .
“ G ettin g  invo lved  g iv es  us b e tte r  

in sigh t in to  long  ran g e  p lan n in g  by 
h e lp ing  us u n d e rs tan d  a d iffe ren t 
d im e n s io n ,’’ said G u n d le . “ T his 
co m m itm en t ad d resses  peo p le  w e ’re 
em p lo y in g  and  b ran d s  w e ’re  rep re 
sen tin g . It a lso  helps us p ro v id e  and 
c rea te  op p o rtu n ity  to  en h an ce  o u r 
p ro d u ctiv ity  to the  c o m m u n ity .’’

A n o th e r m ean s to  p ro d u ctiv ity  is 
the  h igh-techno logy  u tilized  by  the 
co m p an y . P fe is ter  uses so ph istica ted  
c o m p u te r system s includ ing  the  IBM  
36 , A P O L L O , and  A cuspace . M arke t 
M e tric s , w h ich  has  b een  in p lace  fo r 
a yea r-an d -a -h a lf , p ro v id es  store 
dem o g rap h ics . “ It te lls  us w h o  shops 
a t a  p a rticu la r  s to re  and  is exc lusive  
to  P fe is te r ,”  sa id  G und le . “ T h is  g ives 
us a b e tte r  focus on  w h a t se lls , in 
w h ich  s to res , in w hat q u a n tity .”

M ark e tin g  is an o th e r w ay P fe ister 
assists  the  re ta ile r  in rea liz in g  p ro fit. 
An annual re ta ile r  even t is the P fe ister 
C o u p o n  E x p lo sio n , w h ich  takes place 
in the sp ring  and  increases m ovem ent 
o f  b ran d s by  a m ass advertis ing  
cam paign  and  poin t o f  pu rchase  
m ateria ls .

A isles o f  S m iles is an o th er 
p ro m o tio n a l p ro g ram  w h ich  is d o n e  in 
co n ju n c tio n  w ith  the  Je rry  L ew is 
M u scu la r  D y stro p h y  P ro g ram . “ I t’s a 
co m m u n ity  e ffo rt that re ta ile rs  can  get 
invo lved  in at no  c o s t,”  said  G und le . 
P fe is te r  p ro v id es  the  po in t o f  pu rchase  
m ateria ls  and p ub lic  se rv ice  an n o u n ce
m en ts p ro m o te  the  specia lly  
d esig n a ted  p roducts.

G und le  has w orked  in the

in d u stry  fo r  ab o u t 32  y ea rs . H e 
s ta rted  h is  o w n  b ro k era g e  firm  in 
1974 w hich  m erg ed  w ith  P fe is ter in 
1976. H e feels  the  long  term  future 
fo r  food b ro k ers  is stro n g . “ F o r  the 
m o st p a rt, food  b ro k ers  h av e  a local 
m ark e t ex p e rtise  w hich  can  be  impor
tan t to  the  re ta ile r. T h ey  p rov ide  
p ro fess io n a l rep resen ta tiv es  w ho are 
p a rticu la rly  k n o w led g eab le  abou t the 
local conditions and needs o f  the area

National
Grocers

Week

National Grocers 
Association

Invites you to participate 
_____  in

^ ^ S E R V I N G ^

National Grocers 
Week

Sept. 30 Oct. 6, 1990
Call AFD at (313) 557 -9 600  

for m ore details.
NATIONAL GROCER ASSOCIATION

A M E R IC A ’S
T A I L G A T E

F A V O R IT E S
WIN ULTIMATE

TAILGATE PARTY PACKAGE!

F r e n c h ’s Gam e D a y  Ad D r iv e s  
T a i l g a t e r s  T o  Y o u r  S to re  D is p la y

FREE
French’s Tailgater"

ItiCLrhs L G o e r o e n s .  I n c

26300 T E L E G R A P H  RO AD  
S O U T H F IE L D ,M IC H .
(313) 3 5 4 -1 6 0 0

I m um  r,T * , ^ * T £ P f l | | S ? 5 j H T E
' h n  p a c k a g e ,

Br«0. U " -------- ’

s a s s » -

ijwl
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Watch Us.

Were On The A/love.
Traveling in excess of a million miles this year, 
Capistar trucks will make deliveries to over 200 
stores in Michigan and Ohio. On board, they’ll carry 
a wider variety of products than ever before, 
exemplifying Capistar’s commitment to service.

C a p is t a r /  \ i n c .

Formerly Associated Grocers of Michigan A subsidiary of Spartan Stores, Inc.
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“Big Ten” Party Store: specialty items for all tastes
" Big T e n ”  Party  S to re . In c .. is a 

nosity shop o f  foods and  beverages, 
oducls to m ake the  m ost 
phisticated gourm et sigh  line the 
elves o f  th is  A nn A rb o r s to re . W ild 
s hroom s. a sm o rg asb o rd  o f  o live 
s. five typ e s  o f  cap ers , m y sien o u s
s and c a m  o f  de licacies a re  som e 
the delights d isp layed  to  tem pt 
itomers

“ W ild foods a re  m o re  im portan t 
in advertising fo r u s ,"  said C urtis  
m ,  vice p resident and C E O  fo r Big 
n  "C erta in  people co m e in each  
eek to shop a ro u n d  for im pulse 
ys "

Some o f  the m ore unusual item s 
for aw hile, but the specialty  item 
he is the key to Big T e n 's  success. 

some gro ce rs  w ould sh riek  in h o rro r  
some o f  the  i te m s ."  says Estes, 
id  word o f  m outh  leads new 
corners to us and the o ld  saying 
you have a good p roduct peo ple

beat a path to  your d o o r ' is true 
u s "

Big T en appeals to people with 
addle and above incom es, and it is 

custom ers w ho serve  as the best 
urce for new item s to  stock 
f one person  w arns som eth ing .
hers probably  w ill t o o . ' '  said 
" T h a t 's  been our philosophy

Unique products are always found at Big Ten Party Store

E stes a lso  does d e tective w ork  on his 
ow n , a ttend ing  fancy food show s and 
research ing  trade pub lications. O ften 
an item  Big T en  stocks is unknow n 
w hen  it is first m ade availab le  and is 
picked  up by the chain  sto res w hen it 
ca tches on . An exam ple o f  th is  is 
H idden Valley d ress in g s, w hich Big 
T en  has sold fo r  15 years.

The layout o f  the store is designed 
to encourage  brow sing  and im pulse 
buying  T he  coffee  in b arre ls  g ives it 
a general sto re  a tm o sp h ere , and  shelf 
talkers assist shoppers w ith th e ir  w ine 
purchases. Estes has specialists  to  run 
the de li, w ine and liquor departm en ts.

A F rench  w ine room  o ff  to the 
side o f  the store  is an o th er successful

m arke ting  dev ice . L iq u o r se lls  w ell 
a lso . “ They say the liq u o r bu sin ess  is 
dy ing  but o u rs  con tinues to g ro w ."  
said E stes. “ W c a re  a lw ays chang ing  
p roducts and keep  as m uch in stock 
as possib le "

Big T en  is one o f  the top  20 
liquor d ea le rs  in M ich igan  although 
less than  25 p ereen t o f  the  sto re  sales 
a rc  liquor.

C hang ing  p roducts a rc  a m ainstay 
in the Big T en  m arketing  p lan . “ You 
h ave to  listen to  the cu sto m er and be 
on  the look out fo r new p ro d u cts  and 
se rv ic e s ,"  said E stes. “ I w ish I had 
a p icture  o f  this sto re  every  six 
m onths because it looks d iffe ren t all 
the tim e

E s tes ' fa th e r-in -law  sta rted  the 
b u sin ess  in 1939 and  E stes  jo in e d  h im  
in 1969. “ I n ev e r th o u g h t I ’d  be  here  
fo r  20  y e a rs  but I h o p e  I ’ll b e  h ere  
fo r  a n o th e r 2 0  y e a rs ”  h e  sa id . “ I t’s  a 
d iv erse  b u sin ess  an d  th at m ak es  it 
f u n ."

Estes se rv ed  on  the  b o a rd  o f  the  
P ack ag e  L iq u o r D ea lers  A sso c ia tio n , 
w h ich  recen tly  m erg ed  w ith  A F D . “ I 
th ink  the m erg e r  w ill be  benefic ia l for 
a l l , "  he said.

If you would like to place a classified 
advertisem ent, call Debbie Cooper at 
(313) 557-9600

Commerce Township Liquor License
available. Contact Mark Kouza at (313) 
624-5455.

Build ing wanted fo r lease: Single story 
8,500- 14,000 square feet, adequate for 
grocery retailing evironment. joint venture 
possible, terms negotiable. Send inquiries 
to J. Erickson. P. O. Box 339, Coldwater, 
Michigan 49036

For Sale Six foot refrigerated counter 
($475). custom wine cabinet with etched 
glass doors ($600), automatic door opener 
$175 with pads and rail, bow-maker, and 
other miscellaneous items Call Al Kabak. 
(313) 556-4688. days

Liquor License for sale in Detroit Call Sam 
or Dave at (313) 272-4500

LOOK WHAT 
WEADDED 
TO YOUR 

SHOPPING LIST.
PLUS

Colombo Frozen Ybgurt 
Weight Watchers

Savino Sorbet 
Haaoen-Dazs 

Dove 
Popsicle Brand

Disney 
Klondike 

Drumsticks 
Snickers 

And Many More

For mote information - In  Detroit call Terry Bunting at 525-4000 
Ootstate call Jerry Shannon at 1- 800-333 7838 

31111 Industrial Road L/vonia Ml 48150
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;s So Fulfilling Are S0U1

1989The Coca-Cola Company, "diet Coca-Cola," "diet Coke"
and the Dynamic Ribbon device are trademarks of The Coca-Cola Company.

“NutraSweet' and the NlftraSweet symbol are registered 
The NutraSweet Company for ita brand of sweetening ingrecJWTTf. 

available at fountain outlets.

No other diet soft drink 
delivers the real cola taste 
of one-calorie diet Co 

■ The real one.
Just For The Taste O
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\l-NaimPs businesses are streamlined for success
Amir A l-Naim i’s p resc rip tio n  o f  

;iency and stream lin ing  for 
istry success is w hat m akes his 
ibusinesses so p rosperous. “ W e 

a great deal o f  tim e to  m ake 
operations m ore e ff ic ie n t,”  said 
Naimi. “ You m ust be e fficien t o r 

will eat your p ro f i ts ."
Al-Naimi notes that c u sto m ers  a re  
interested in efficiency  and tim e 

ng. “ People have less tim e n o w ."  
Al-Naimi. "S e rv ice  is as  im por- 
as price. W ith the husband and 
j working, they d o n ’t w an t to 
id time shopping.”
He emphasizes the need for con- 
ent hours and serv ice, ' i f  you 
to succeed in the next few  y ears , 

must be high-tech and get your 
jmers in and out o f  the s to re .”  
Al-Naimi started out in the retail 
ness in 1971 with a g ro ce ry  sto re  
oy Road. D etroit, and  one  on 
xr Road. Detroit, w h ich  he 
ed in 1979. He also  ow ns M etro  
ery Inc., a D etroit-based 
esale business. H is th ree  bro thers 
sister help m anage the  stores, 
it 45 additional em ployees w ork  
ch store. He holds a  b u y e r's  
ing once a week to d iscuss poten- 
iew products and the coupons, 
lising and sam ples that w ou ld  be 
to promote them.

A l-N aim i got in to  the  w holesale  
busin ess  abou t 10 y ea rs  ag o  because  he 
saw  a need for a w ho lesale r to serve 
independent g ro ce rs . M etro  G ro ce ry , 
In c ., now  se rv es  about 60 0  cu sto m ers , 
and uses 100 to 150 em ployees.

T he  w areh o u se  hand les about
14,000 item s, p rim arily  g ro ce rie s , 
including  ev e ry th in g  excep t p ro d u ce  
and p erishab le  m eats. B usiness keeps 
g ro w in g  th rough  w ord  o f  m outh  and 
rep resen ta tives w ho g o  into the field 
to exp lain  the serv ices  availab le . 
E qu ipm en t such  as tru ck s , handling  
equ ipm ent, and co m p u te r  system s are  
con tinually  updated  to keep  efficiency

at a m axim um .
P artic ip a tin g  in both  sides o f  the 

food industry , w ho lesaling  and reta il
ing, A l-N aim i has a un ique p e rsp ec 
tive. “ W hen g ro ce rs  talk  to m e I 
u nderstand  because  I 'm  on  both  sides 
o f  the fe n c e ,”  he said . “ C o m m u n ica 
tion is g rea t because  I can  rela te  to 
their needs and p ro b le m s.”

W ith  M etro -G ro ce ry , as in his 
sto res , A l-N aim i co n sid e rs  se rv ice  the  
c o rn e rs to n e  o f  the  opera tio n . “ W e 
g ive  o u r cu sto m ers  su p p o rt and o ffer 
new p ro d u cts  as  soon as  p o ss ib le .”  
he said.

T he  constan t influx o f  new’

p ro d u cts  m ak es  it a ch a llen g e  to stock 
the w areh o u se. “ It takes a g ood , 
educated  g u ess  w hich  m y back g ro u n d  
in re ta iling  p ro v id e s ,”  he said " I  
look a t the  in g red ien ts , the d isp lay s , 
the  h isto ry  o f  the item , and  o th er 
e lem en ts  to d e c id e .”

A l-N aim i b e liev es  the  fu tu re  o f  
the  w ho lesale  business w ill belong  to 
e ith e r  specia lty  w h o lesale rs  o r 
soph istica ted  larg e  co m p an ies  w hich  
g ive  lots o f  c u s to m er su p p o rt such  as 
p rov id ing  sh e lf  tags w ith  nutritional 
in fo rm ation .

In his free  tim e, A l-N aim i likes 
to spend tim e w ith his w ife  and  four 
ch ild ren  and b o a t, trav e l, ski and 
go lf. ” Y ou have to  de leg a te  o r  you 
w o n ’t h av e  tim e fo r  y o u r  fam ily  and 
leisu re  a c tiv itie s ,”  he said.

A l-N aim i has b een  a m em b er o f  
A F D  since 1972 and  cu rren tly  se rves 
as the  ch a irm an . “ I t ’s the w ay  I can  
se rv e  m y industry  and  c o m m u n ity ,”  
h e  said. “ A F D  is the  ey es  an d  ears  o f  
the industry  and if  you  h ave  tim e to 
serve , it is som eth ing  you m u st d o  to 
m ak e  the industry  b e tte r  for 
e v e ry o n e .”

I like  the w ho lesale  business 
b ecause  it is a c h a lle n g e ,”  said 
A l-N aim i. “ E v ery d ay  is a new  o p p o r
tun ity , a new  cha llenge. It is n ev er 
b o r in g .”

MARK YOUR CALENDAR!
NEW 6TH ANNUAL Sunday and

LOCATION __________ T H E ____________  Monday

JXSZSL, BEVERAGE JOURNAL
Show is bei ng hel d at  — — ^ VU 
Detroit’s newest most V  W  m  «  W  _ . . .  .

luxurious Banquet and ■  ■  M X  f  I  1 %  A % #  Don’t miss this chance o
Conference Center, the J .  Prev*ew and o rder the latest

beautiful new... ■  |  ■  in ho .day products and
■  ■  u  \-wT I  packaging, point-of-sale dis-

âurel Manor A  A  * t l  * * W  A  plays’newProducts>|i<iuor»
The Laurel M anor is lo- b1fe r ’ wine’ no"-a><-oholic
ted at 39000 Schoolcraft, beverages, snack foods,

Livonia, MI. equipm ent

Don’t Miss Michigan’s Premier Holiday Beverage Trade Show!
Open to all licensees to do their holiday product shopping all under one roof!

For more inform ation call:

The Beverage Journal • (313) 454-5410

Amir Al-Naimi currently serves as AFD chairman.
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ch o les te ro l. W ith  only  4 5  c a lo r ie s  per 
se rv ing  (co m p ared  w ith  10 m g. 
c h o les te ro l and  100 ca lo ric s  per 
tab lesp o o n  se rv in g  o f  reg u la r  ca lo rie  
m ay o n n aise), the c h o les te ro l free 
R educed C a lo rie  W hipped  D ressin g  is 
a lso  packed  in 32- and 16-ounce glass 
ja r s  and  has the sam e suggested  retail 
as the M ayonnaise .

W eigh t W atch e rs  Low  Sodium  
R educed  C a lo rie  M ay o n n aise , the  only 
n a tiona lly -ava ilab le  low  so d ium  b rand , 
h as  35 m g. p e r se rv in g  and  is in a 
16-ounce ja r .

F o r in fo rm atio n , call 
(412) 237-5 8 0 4 .

New varieties of 
mayonnaise and 
dressings introduced

T h e  W eigh t W atch e rs  d iv is io n  o f  
H einz  U .S .A . has refo rm u la ted  its 
reduced  c a lo rie  m ayonnaise  and 
d ress in g  and  in troduced  add itional 
se lec tions to  its line.

W eig h t W atch e rs  R educed C alo rie  
M ay o n n aise  has been  in troduced  w ith 
h a lf  the ca lo ries  o f  reg u la r  m ay o n 
n aise  (50 ca lo rie s  p e r tab lespoon  
co m p ared  w ith 100). P ackaged  in both 
32 and 16-ounce recyclab le  glass 
co n ta in e rs . W eigh t W atch e rs  R educed 
C a lo rie  M ay o n n aise  is availab le  
nationally . T he suggested  retail price is 
$ 1 .7 9  to  $1 89 for the 32-ounce ja r: 
$ 1 .19  to $ 1 .2 9  for the 16-ounce size.

W eigh t W atch e rs  has a 
C h o leste ro l F ree  R educed  C alo rie  
M ayonnaise  and  is in troducing  a 
W hipped  D ressing  w ith no

Two new frozen 
novelties available

T w o  new  p ro d u cts  have been 
added  to  the W eigh t W atch ers  line o f  
fro zen  novelties.

W eigh t W atch e rs  English  T offee 
C ru n ch  B ars a re  the only  reduced  
ca lo rie  frozen  choco la te  to ffee  bar 
m ade. W hen tasted  by co n su m ers  
p r io r  to  its launch , this new  product 
received  the h ighest sco re  e v e r  for a 
W eigh t W atch ers  frozen  novelty  item .

THE EYES  
HAVE IT!

OVER 16,000EYES* WILL SEE 
YOUR AD ON THESE PAGES

Yes. . those 16,000 eyes belong to your potential cus tom ers .. .including major in 
dependent food chains; retail food, party, liquor and beer and wine stores 
throughout Michigan. . who w ill read your marketing message in the m onthly 
AFD FOOD & BEVERAGE REPORT.

Your message w ill also be read by the many suppliers to the food industry, .food 
processors, manufacturers, food brokers, bottlers, and other food related service 
o rgan iza tions.. .who are active members o f the Associated Food Dealers of 
Michigan.

JOIN THE GROWING LIST OF SUCCESSFUL BUSINESSES THAT ADVERTISE IN 
THE AFD FOOD AND BEVERAGE REPORT. ADVERTISING WORKS w ithout it 
NOTHING HAPPENS! Send for our current rate card TODAY. We’ll also send you 
the latest marketing information regarding the food industry— w ithout obligation. 
ACT NOW!!

Y E S !
PLEASE SEND RATE CARD AND MARKETING INFORMATION TO:

Name ______

Address ____
City/State/Zip . 

Signature ___

. Phone

P acked  12 to  a  b o x , E n g lish  T o ffee  
C ru n ch  B ars a re  ava ilab le  n a tiona lly .

T h e  indiv idual b a rs  a re  p rem iu m - 
q ua lity  van illa  ice m ilk , co v e red  with 
m ilk  ch o co la te  and  c ru n ch y  b its  o f  
to ffee . L ow  in fat, ch o les tero l and 
so d iu m , each  1 .7 -ounce b a r c o n tr ib 
u tes 120 ca lo rie s .

P ro d u ced  and  d istrib u ted  by 
licensed da iries th roughout the coun try , 
the suggested  reta il p rice  p e r box o f  
12 b a rs  is $ 3 .2 9 .

W eigh t W atch e rs  S ug a r-F ree  
O ran g e  V an illa  T re a t 'B a rs  are  
sw eeten ed  w ith N u traS w eet and 
flav o red  w ith real o ran g e . O range  
V an illa  T re a ts  a re  9 9  percen t fat free.

L icensed  d a ir ies  th ro u g h o u t the 
c o un try  p ro d u ce  the O ran g e  V anilla  
T re a t B ars w hich  a re  av a ilab le  
nationally . T h e  suggested  se llin g  p rice  
for a  box o f  12 b a rs  is $ 3 .0 9 .

F o r in fo rm atio n , call 
(412) 237-5804 .

L
ATTN: Ray Am yot

Lowrey’s and Ducks 
Unlimited join to 
conserve wetlands

In keeping  w ith the d e c ad e 's  
heightened  in terest in environm ental 
issues, D enver-based  C urtice  B um s 
M eat Snacks, In c ., is announcing  a 
significant m arke ting  co llabora tion  
betw een its L o w re y ’s brand  and 
D ucks U nlim ited .

T he  national m ark e te r  o f  b ee f 
snack foods, including  the  brand  
n am es S m oke C raft, W ild W o lf and 
L o w re y ’s is issu ing  an  exclusive 
series o f  six  co llectib le  decora tive  
can is ters . E ach  can is ter con tains four 
1 .2-oz. bags o f  L o w rey ’s prem ium  
b ite-sized  b e e f  je rk y .

P rom inen tly  d isp layed  on  each 
c on ta iner is one  o f  six  w etland  scenes, 
rep roduced  in c o lo r from  in tricate oil 
pain tings dep icting  various duck  
b reeds in their ideal habita ts. W ith 
value-p riced  g ift-g iv ing  in m ind, a 
new  can is ter scene will be issued 
every  six  m onths fo r  three years 
carry in g  a suggested retail p rice  o f 
u nder $10.

A n easily  assem bled  and com pact 
flo o r d isplay is available contain ing  32 
co llec to r ed ition  can isters. Individual 
d isplay cases carry in g  12 can isters can 
be o rdered  fo r end-aisle d isp lay  o r 
selling  d irectly  o f f  the shelf. A nd

fin a lly , a sh rin k -w rap p ed  pallet ofKXi 
can is te rs  is ava ilab le  fo r  convenient 
o n e -tim e  positio n in g  that eliminates 
u n load ing  and  re-stacking .

T h ro u g h o u t the  collaboration, 
C u rtice  B u m s w ill do n a te  $1 t0 Ducks 
U nlim ited  fo r  ev e ry  th ree  cans sold 
T h e ir  co n tr ib u tio n  o v e r three years 
w ill be ap p lied  to estab lished  projects 
th ro u g h o u t N orth  A m erica  that have 
sign ifican t in fluence on the welfare of 
o u r  w etland  a reas.

W ith  m o re  than  500 ,0 0 0  
m em b ers , D ucks U nlim ited  has 
d ev e lo p ed  and  ren d e red  habitat- 
specific  a ssistance  to  nearly  four 
m illion  a c re s  o f  N o rth  Am erican 
w etlan d s s in ce  its incorporation  in 
1937. T h ro u g h  e ffo rts  such  as the 
L o w re y ’s ex c lu siv e  co llec to r  canister 
o ffe r , o th ers  can  a lso  h e lp  conserve 
these w ild life  a reas.

F o r  in fo rm a tio n , call 
(503) 363-4433.

No-oil corn chips 
introduced

T h o m p so n  K itchens Inc., 
S prin g fie ld , I llino is, is introducing a 
new  snack  line a im ed  at the  health 
and  taste -consc ious consum er. Heart 
L o v ers  C o m  C h ip s  a re  a ch ip  made 
w ithout oil (so  they  a re  virtually fat- 
free), and  h av e  only  one-fifth  the 
ca lo ries  o f  reg u la r  c o m  chips. The 
new  snack a lso  boasts the health 
benefits  o f  no  ch o le s tero l, no sugar,

low  sod ium , fo u r k inds o f  dietary 
fiber, and all natural ingredients.

A ccord ing  to Jam es L illis , V.P., 
Sales &  M arketing , “ W e ’d  like to 
th ink  w e ’ve taken  the ju n k  out o f  junl 
food and have crea ted  a great tasting, 
c ru n ch y  snack  that peop le  can feel 
good abou t e a tin g .”

H eart L overs C o m  C hips come in 
3 /8 -o u n ce  single  se rve  bags in four 
f lavors—B arbecue, C h ed d ar Cheese, 
N acho C heese and S our C ream  & 
O nion . Fam ily  size 3-ounce bags are 
availab le  in B arbecue, C heddar 
C heese and N acho C heese. The new 
no oil ch ips a re  sold nationally  in 
health  and natural food stores.

Call (217) 528-5621 for 
inform ation.
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In his new  position , K elle r, a 
;raduate o f  the U n iversity  o f  D ayton , 
vill be responsible fo r S taffing , T rain- 
ng and D evelopm ent, E m ployee  Rela- 

. ions and Benefits.
Dennis K eller b rings o v e r 18 

ears o f experience to  h is new  posi- 
ion. Previous em ployers include Han- 
ly Andy, Southland C orporation  

'7-Eleven stores), and the K roger 
Company.

Keller w ill m ove to  the  D etro it 
irea with his w ife C aro l and  th eir  tw o 
children Joe  and Jennifer.

Dampell announces 
appointments

Campbell Soup Com pany 
mnounced th ree  sen io r m anufacturing  
ind logistics appoin tm ents in its 
Campbell U .S .A . D ivision.

Dean C . N eum eyer, v ice presi- 
lent - m anufacturing , ingredien ts, was 
lamed vice p resident - m anufacturing , 
convenience foods.

Edw ard E . R oberts, v ice  p resid
ent - m anufacturing , east, was nam ed 

vice president - m anufactu ring , soups.
Ronald W . F em er, general 

mnager - logistics developm ent, was 
named vice president - opera tions/ 
logistics strategy.

N eum eyer, R oberts and F em er 
will report to  F rancis A . D uV erno is, 
vice president - m anufacturing  for 
Campbell U .S .A .

Bernstock  Van Stone

Cam pbell Soup C om pany also 
announced the  election by the board 
of directors o f  tw o executives — 
Robert F. Bernstock and Jam es F. 

Van Stone — as co rpora te  vice 
presidents o f  Cam pbell Soup 
Company and sector vice presidents 
for Cam pbell N orth A m erica, the 
company's largest division.

Bernstock, form er category 
general m anager - condensed soup, 
lakes over C am pbell's  entire soup 
business as vice president - soup 
sector, responsible fo r "C am pbell’s ' ' 
and "C am pbell's  Special R equest"

co n d en sed  so u p s, “ C a m p b e ll’s 
C h u n k y ”  and  “ H om e C o o k in ’ ’’ 
read y -to -se rv e  soups, “ S w an so n ’’ 
b ro th  and “ C a m p b e ll’s ’ ’ d ry  and 
ram en  soup lines.

V an S tone, w ho had been 
ca teg o ry  general m an ag e r - p rep ared  
food , b ecom es secto r v ice p res id en t - 
co n v en ien ce  m eals, resp o n sib le  for 

C a m p b e ll’s frozen  food business. 
C am pbell is o n e  o f  the n a tio n ’s 
largest m an u fac tu rers  o f  frozen  foods, 
w ith such b ran d s as “ S w an so n ”  “ Le 
M en u ” , “ Le M enu L ig h tS ty le” , 
“ M rs. P a u l’s K itch en s” , and  “ G reat 
S ta rts”

R alph H arris  
w as appointed 
vie p residen t - 
co rp o ra te  develop
m ent. reporting  to 
Edw in L . H arper, 
execu tive vice 
presiden t and ch ief 
financial officer. 

H arris , 43 , has 
been v ice p residen t, business develop
m en t, fo r  C h icago-based  Q uaker O ats 
C om pany , w here he w as responsib le  
for som e $2 b illion in d ivestitu res, 
acquisitions and co rp o ra te  strateg ic 
p lanning . H e succeeds John R.
M o rris , w ho retires afte r a 31-year 
C am pbell ca reer.

C am pbell 
Soup C om pany 
also  announced the 
appoin tm ent o f  
H arlan  M . K ent as 
d irecto r-strateg ic  
planning.

K ent, 27 , who 
reports  to  Ralph
A. H arris , v ice

presiden t-co rporate  developm ent, will 
be responsib le  for evaluating  C am p
b e ll’s existing portfo lio  o f  businesses 
and for identifying co rpora te  grow th 
opportunities.

Dataserv appoints 
president

D ataserv announced the appo in t
m ent o f  P hilip  L. H inderaker to the 
position o f  president. H inderaker, cu r
rently ch ie f operating  officer, replaces 
Jam es A. M yers w ho retired.

H inderaker jo ined  Dataserv' in 
1982 as sales m anager and held 
several positions prio r to his p rom o
tion to ch ief operating  o fficer in 1988 
U nder his direction . Dataserv has 
grow n as an independant prov ider o f 
com puter and com m unications se r

v ices , p a rts , equ ipm ent and  so ftw are .
H in d e rak e r, a g rad u a te  o f  

S ou thern  Illino is U niv ers ity , cu rren tly  
serves on the board  o f  d irec to rs  for 
D a tase rv , Inc.

D ataserv , a  w ho lly -ow ned  su b 
sid iary  o f  BellSouth  E n te rp rise s , is 
located in E den P ra ir ie , M in n eso ta , a 
suburb  o f  M inneapolis .

JK Kidd & Co. plans 
Paul Inman Associates 
promotion

Joseph  K. K idd , p res id en t o f  JK  
Kidd &  C o .,  A d v ertis in g , and  Joseph
C . R im arc ik , vice p residen t o f  Paul 
Inm an A ssoc ia tes, Food  B rokers, 
announced  that the agency  w ill handle 
In m an ’s advertis in g . T h e  a g e n cy ’s 
first p ro jec t w ill be to c rea te , 
p ro d u ce , and buy m edia  for In m an 's  
12th annual C en ts ib le  Super Saver 
S w eepstakes, one  o f  the a re a ’s o ldest 
and largest superm arke t p rom otions.

Safety
continued from page 1

action  p lans to  en su re  confidence  in 
the safety o f  the  food supply  in 
M ichigan.

F ood  safety issues m ay be 
co n sid ered  in general term s u nder five 
headings:

1. Identifcation  o f  the principal 
h azards associated  w ith food.

2 . Legal co n tro ls  including  the 
associated  po litica l, adm in istrative, 
and execu tive  organ iza tiona l bodies.

3. A scerta inm ent m easures and 
risk /b en efit assessm ents.

4 . C o nsidera tions rela ting  to  the 
consum er.

5. O ther issues such  as national 
and in ternational co llaboration .

A d iscussion  o f  the principal 
hazards associated  w ith food cannot 
be restric ted  to a p articu la r geographic  
reg ion  but m ust apply  to foodstuffs 
o ffered  fo r sale anyw here  in the 
w orld. H ence, keeping  food supplies 
safe is a w orldw ide public health 
concern .

T he next m ost im portan t source  is 
the nutritional com position  o f  the diet 
and its influence on the general health 
o f  the consum er. O ther im portant 
sources a re  toxic natural constituents, 
environm ental contam inants, pesticide 
and veterinary  d rug  residues, food 
add itives, reaction  products form ed 
during  processing  o f  food o r p rep ara
tion for eating , and a lle rg ic  or 
in tolerance reactions. It should be 
rem em bered , how ever, that every 
substance is toxic at som e dose, but 
not every  substance is hazardous at 
com m only  used doses.

All the rem ain ing  food safety 
issues listed above are  subject to 
regional considerations.

F ood safety concerns m ust be 
considered  in tw o dram atically 
different ways One approach considers 
actual statistics o f  illness o r death 
associated with food consum ption . A 
second consideration s consum er 
perceptions about the sa fety o f  food. 
Recent food policy directions and 
governm ent expenditures to im prove

FOOD & BE

food safety h ave  been  in fluenced  
p rim arily  by c o n su m e r su rv ey s  and 
a ttitu d es  abou t safety  o f  foods.

T h e  C ouncil w ill co n tin u e  to  m eet 
and ex am in e  w ays to in fo rm  and 
ed u cate  c o n su m ers  an d  o th er parties  
c o n cern ed  w ith food safety.

Shoppers still rely 
most on themselves 
for food safety

W hile  nine in 10 shoppers 
co n sid e r p ro d u ct safety im portan t 
w h en  shopp ing  for food , abou t e ight 
in 10 (79  p ercen t) a re  confiden t in the 
safety o f  the food  they b uy . T h a t’s a 
rebound  since June 1989, w hen  the 
level d ro p p ed  to 65 percen t a fte r  the 
A lar and  C h ilean  g rap e  scares.

S till, th ere  is confusion  abou t 
w hom  to  coun t on  to m ake su re  food 
is safe . A lthough sh o p p ers  still 
c o n sid e r them selves p rim arily  resp o n 
s ib le , the  p e rcen tag e  has d ro p p ed  six 
po in ts s ince last year. T hey  a lso  rely 
m o re  on  go v ern m en t and m an u fac
tu rers this y ea r. A bou t one  in 10 
shoppers con tinues to be lieve  that 
responsib ility  lies w ith the reta iler.

T his y ea r b rough t chan g es  in 
sh o p p e r’s v iew s o f  h ow  su p erm ark e ts  
can enhance  confidence  in food safety. 
Last y ea r, 2 0  pcrcen t w ere  unsure; 
this y ea r just 14 percent rem ain  unsure
— the o th ers  have d efin ite  v iew s. 

About one shopper in five (19 percent) 
now  nam es “ safety in sp ec tio n s ,”  up 
from  13 percen t in 1989. A n o th er 15 
percen t m ention  “ p ro p er h a n d lin g ,” 
a lso  up  from  last y ea r. A lso  noted  are  
"rem o v a l o f  spoiled  i te m s ,”  
“ c lean liness standards fo r em p lo y e e s”  
and “ com pliance  w ith governm ent 
s ta n d a rd s .”

W hen asked  how  g overnm ent 
cou ld  enhance confidence in food 
safety , 42  p ercen t o f  shoppers indicate 
safety inspections. A no ther 31 percent 
look to  the governm ent to  enfo rce  
c u rren t standards. To  a lesser ex ten t, 
shoppers w ould  like to see g o v e rn 
m ent estab lish  standards for m anufac
tu rers (16 percent) and tougher 
guidelines for the use o f  pesticides 
and horm ones (11 percen t).

T o  ensure  the food they take 
hom e is safe , 58 percen t o f  consum ers 
rely on  p ro p er refrig era tio n , follow ed 
by p ro p er sto rage , check ing  expira tion  
d a tes /sh e lf life; w ashing and cleaning  
foods p roperly ; cooking  p ro p erly ; and 
w rapping  food p roperly .

Source: T re n d s  - C o n s u m e r  
A ttitu d e s  &  th e  S u p e rm a rk e t ,  1990 
U p d a te , Food Marketing Institute.

DON’T WASTE TIME
Reserve exhibit space 

in AFD 's

ANNUAL 
TRADE SHOW
A p ril 1 6 , 1991  

F a ir la n e  M a n o r  
D e a rb o rn

Can AFD at 55 ' 9600 'Of
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L eonard  F 
G rieh s  w as 
appointed d irecto r - 
investo r rela tions 
for C am pbell. H e 
w ill report to 
E dw in  L . H arper, 
e xecu tive  vice 
p residen t and  ch ie f  

G rieh s  financial o fficer.
G rieh s . 4 3 , has h ead ed  G erber 

P roducts C o m p a n y ’s investo r relations 
function s ince 1979.

Kent

P E O P L E

foodland distributors 
appoints human 
esources director

Foodland 
D istribu to rs, 
M ich ig an 's  leading 
w holesale  su p e r
m arket supp lie r 
based in L ivonia , 
has appoin ted  
D ennis K elle r to 
the position  o f  
d irec to r o f  hum an - 
resources.Celler



Fraud
Continued from  page 5

also  resp o n sib le  fo r  en su rin g  that their 
c lien ts  rece ive  the p ro p er am ount o f  
food stam ps and  that they know  how' 
to use food  stam ps.
R e ta ile r  A u th o r iz a tio n  a n d  
C o n tro l  — T h e  U .S . D ep artm en t o f  
A g ricu ltu re ’s F o o d  and  N u trition  
Serv ice  w o rk s  w ith  re ta ile rs. T hey  not 
only  sc reen  and au th o rize  e lig ib le  
food m erch an ts  to  accep t and redeem  
food s tam p s, but tra in  them  in w hat 
they  can  sell fo r  food stam ps, h ow  to 
give change  in a food stam p  tra n s 
ac tion , and  how  to  p ro p erly  turn  in 
th e ir  food stam ps to banks for cash. 
F N S  field o ffices  a lso  m on ito r 
re ta ile rs  to  en su re  co m p lian ce  with 
p ro g ra m  ru les. T h e  F N S  C o m p lian ce  
B ranch co n d u cts  ac tua l investigations 
into suspec ted  re ta ile r v io la tio n s  o f  
p ro g ram  ru les.
C r im in a l  D e te c tio n  — D etection  o f  
food s tam p tra ffick in g  is shared  by 
local. S ta te  and  Federa l agencies.
M ost states h ave  law s against 
frau d u len t acq u is itio n , possession  and 
use  o f  food stam ps. A t the federal

Frozen
Continued from  page 1

item s w ere  rep resen ted  - 18 cu ts o f 
m eat, som e fish fillets, and a variety  
o f  fruits and vegetables.

T o d a y ’s su p e rm ark e t frozen  food 
dep artm en t has m ore than  1,500 
item s. H o w ev er, the increased  num ber 
o f  item s is only p a rt o f  the story . 
S hopp ing  in the  d ep artm en t can  satisfy 
a lm ost every  m ealtim e need  - from  
lo w -so d iu m , low -fat m eals to ethnic 
fo o d , com b in a tio n  vegetab les, 
com ple te  b reak fasts , and gourm et ice 
cream .

D in n er en trees  con tinue  to 
b ecom e m ore p opu lar. A cco rd in g  to a 
study conducted  by B usiness T rends 
A nalysts , in the  past six  years sales 
have doub led  and will doub le  again  
by 1997.

T his ca tegory  m eets the 
co n su m ers’ g row ing  dem and  for 
varie ty . P ro d u cts  geared  to the health  
and calo rie  con scio u s  con tinue to  gain 
p opu larity  and  ethnic d ishes a re  strong 
sellers.

F ro zen  b reak fast item  sales reflect 
the increasing  n um ber o f  A m ericans 
w ho realize  the im portance o f  starting  
the day w ith a m eal. M icrow aveab le  
b reakfasts  allow  for the convenience 
especially  d esireab le  in the m orning .
A study conducted  by P ackaged  Facts, 
In c ., a N ew  Y ork-based  research  
firm , p red ic ts that sa les will reach 
$ 1 .7  billion  by  1995.

F rozen  vegetab les a re  a big 
ca teg o ry , due  in p art to  packaging  
innovations. T he latest designs include 
sing le-serve p ortions and 
m icrow aveab le  “ co o k -in -b o x es .’

level, the U S D A  O ffice  o f  the  In sp ec
to r G en era l has p rim ary  responsib ility  
for in v estiga tion  o f  suspec ted  crim ina l 
t ra ffick in g  a c tiv ity , o ften  w ork ing  
w ith local and  state law  en fo rcem en t 
ag en cies . D epend ing  upon the  type  o f  
c rim in a l a c tiv ity , federal law  e n fo rc e 
m ent a g en c ie s , such  as the Secret 
S erv ice  o r Postal Serv ice  investigators, 
cou ld  b ecom e involved .

T he a u th o rized  food s tam p reta iler 
is v ital to  the  su ccess  o f  the Food 
S tam p  P ro g ram . Not only  d o  re ta ilers 
ex ch an g e  food stam ps fo r the foods 
p ro g ra m  p artic ip an ts  w ant and  need , 
but it is the re ta ile r  w ho m ust refuse 
to sell no n -fo o d  item s fo r food 
stam p s, b e  a le rt to  food s tam p  u sers 
m ak ing  m ultip le  p u rch ases  to  
accu m u late  cash  ch an g e, and refuse  to 
ex ch an g e  food stam ps for cash.

T h e  ov e rw h e lm in g  m ajo rity  o f  
au th o rized  food s tam p  reta ile rs  ab ide 
by the p ro g ram  ru les and in d o ing  so 
p rev en t rec ip ien t m isuse  and abuse. 
They  also  play a role in the prevention 
o f  fraud  and crim ina l food stam p 
activ ity  since only  au thorized  re ta ilers 
can  take food stam ps to  the bank  and 
redeem  the co upons fo r  cash . W ithout 
the  ab ility  to co n v ert the food stam ps 
for cash , food stam ps a re  v a lue less to

Frozen fo o d  fits  the 
bill fo r  to d a y ’s active, 

healthy lifestyles.

“ T h e  industry  is b oom ing  — 
especially  in light o f  the  ever- 

increasing  p opu larity  o f  the 
m icro w av e  o v e n ,”  said  M ontgom ery . 
“ F rozen  food fits the bill fo r to d ay ’s 
ac tive , healthy  life s ty les .”

Septem ber 23 - 26 The 1990 NACS 
Annual Meeting & Exposition, to be held in 
Dallas, Texas. Call (703) 836-4564 
for information.

O c tobe r 3 - FMI Human Resources 
Conference, to be held in Hilton Head 
Island, South Carolina. Call (202) 452-8444 
for information.

October 14 - 17 - National Frozen Food 
Convention & Exposition, to be held in 
San Francisco, Cal. For information, call 
(717) 534-1601.

October 14 - 17 - FMI/NAWGA Super
market Foodservice Conference, to be held 
in Atlanta, Georgia. Call (202) 452-8444 
for information.

October 27 - 30 - The Produce Marketing 
Association 1990 Convention & Exposition, 
in New Orleans. Call (302) 738-7100 
for information.

October 28 - 31 - The NAWGA/IFDA 1990 
Food D istribution and Technology 
Conference, at the Hyatt Regency 
Dallas/Fort Worth in Dallas, Texas. Call 
(703) 532-9400 for information.

November 11 - 13 - FMI In-Store Systems 
Conference, to be held in Scottsdale, 
Arizona. Call (202) 429-4529 for information.

those  w ho  w ould  illegally  tra ffick  in 
them .

T o  aid  re ta ile rs  in e n su rin g  that 
th eir  cu s to m ers  a rc  indeed  au th o rized  
to use food s tam p s, a food s tam p 
rec ip ien t is issued an iden tification  
card  w hich  m ust be p resen ted  at the 
tim e co u p o n s a re  used. In som e areas 
a p ho to  I D . is used. C o u p o n s a re  to 
be de tached  at checkou t from  the 
co upon  book , w hich  shou ld  have been 
signed  by the p e rso n  usin g  the book. 
T h e  re ta ile r is not to accep t loose 
co upons except fo r $ 1 .0 0  co u p o n s, 
the  only  d en o m in a tio n  w hich  can  be 
issued in ch an g e  from  a transaction .

Role of F N S ’ Field O ffices
D etection  and p reven tion  o f  

re ta ile r fraud  is a Federa l resp o n si
b ility . U S D A , F N S  field o ffices a re  
resp o n sib le  fo r  au th o riz in g  and 
tra in in g  re ta ile rs , a n sw erin g  their 
q u estions, and p ro v id ing  g u idance 
u pon request. T h ey  a lso  request 
investigations o f  re ta ile rs  suspected  o f  
v io lating  p ro g ram  ru les and handle  
d isqualifica tion  p ro ced u res  and d e te r
m ine a p p ro p ria te  p ena lties w hen 
re ta ile rs  a re  found in v io lation  o f  the 
ru les. F ield  O ffice  s ta ff  a lso  act on  
com plain ts.

Welcome, new
A & C L iq u o r S to re , Hamtramck 
V ic’s Q uality  F ru it M arket
Southfield
L au ren  Sales In c ., Detroit 
Detroit Food Service 
Dearborn Heights 
Ice C ream  D ream , Marshall 
P a rk  & Sibley M ark e t, Detroit 
D & C  M ark e t, Detroit 
V on’s L iq u o r, Detroit 
Valley Food C en ter, Pinconning 
N orth  C o u n try  P arty  S tore ,
Reed City
B & M  P arty  S tore , Mt. Clemens 
H azim  P a rty  Store , Flint 
Honey Bee M a rk e t, Detroit 
P unches Inc., Muskegon 
O rch ard -lO  I .G .A ., Farmington 
C a r l’s S uper M a rk e t, Lake Odessa 
B an n an ’s Foodland In c ., Owosso 
Ju m b o  S u p erm ark e t, Lincoln Park 
L ark in  Food C en te r, Midland 
T om ’s P a rty  S tore  Inc.,
East Lansing
M r. G ’s Food M a rt, Montrose 
13 l/i P a rty  S to re , Kalamazoo 
S u p erio r M ark e t, Gobles 
B ear L ake P arty  S tore , Hillsdale 
J  & K L iquor Shoppe, Detroit 
Pettysville Ju n c tio n , Pinckney 
Possum ’s P arty  S tore , Chesaning 
P & F  Party  S tore , Saginaw 
P arkside Patent M edicine, Detroit 
Sunlight M ark e t, Romulus 
F ra n k ’s L iq u o r In c ., Detroit 
A l’s P arty  S tore , Allen Park 
M ickey’s P a rty  S tore , Harrison 
Bayview M arket H7398, Richland 
D on’s IG A , Gwinn 
H am m erste in ’s Light House L iquor 
Oak Park
V entim iglia’s Italian  Foods
Sterling Heights
H am ady Bros. Food M arke ts Inc.
Flint
W ine G allery , Livonia 
Big J  M ark e t, Detroit

F ie ld  s ta ff  perio d ica lly  review  
red em p tio n  reco rd s  and  perform  
statistical ana lyses to  de tec t possible 
cases  o f  frau d , as  well as  act on 
co m p la in ts . T h ey  re fe r  cases o f 
suspected  fraud  to  e ith e r the USDA 
O ffice  o f  the Inspec to r G enera l o r the 
F ood  and N utrition  S e rv ic e ’s 
C o m p lian ce  B ranch s taff, depending 
on  the level o f  illegal activity  
suspec ted . C ases  invo lv ing  trafficking 
co u n te rfe itin g , etc. m ay include work 
ing w ith  the local po lice , the F .B .I. 
o r  even  the Secre t Serv ice .

In add ition , re fe rra ls  o f  potential 
fraud  cases co m e from  o th er law 
en fo rcem en t and  regu la to ry  agencies, 
such  as a lcoho lic  b ev e rag e  boards, 
lo tte ry  com m ission , and  the W IC  
Program . T he public is also encourage* 
to  rep o rt suspected  v io lations and 
fraud  h o tlines have been  encouraged 
for this pu rpose.

A re ta ile r  d isqua lified  from  either 
the W IC  P ro g ram  o r Food  S tam p 
P ro g ram  can  be autom atically  
d isqualified  from  the o ther. In many 
sta tes, in fo rm ation  is a lso  shared  with 
the alcoho lic  bev erag e  con tro l board, 
lo ttery  com m ission , and state operated 
W IC  P ro g ram s, any o r  all o f  which 
m ay in turn  penalize  the reta iler.

AFD members!
G a ry ’s 5  C o rn e rs  G rocery , Escanaba 
M etro  S hoppers M ark e t, Detroit 
R ange C onvenience C o rn er
South Range
Food & D rug M art, Ann Arbor 
A lpena IG A , Alpena 
Bill’s IGA M ark e t, Brooklyn 
B ry an ’s S u p er M arket,
North Branch
C hapel Beer & W ine M ark e t,
Detroit
M yers Food C en te r, Marshall 
Penny L ake M ark e t, W alled Lake 
B eaver R oad Party  Store,
Kawkawlin
W alco Foods H1241, Dexter 
M anchester IG A , M anchester 
Aspen P a rty  S tore , Belleville 
Steffens G rocery , Glen Arbor 
S tim ac’s G rocery , Battle Creek 
G ra n d  Price Food C en ter, Detroit 
Kessel Food M ark ets, Flint 
Concord/W rig ley  D rugs, Pontiac 
Cam pioni E n terp rises Inc.,
Houghton
E ddie’s Pizza Palace, Greenville 
Princess Food C en te r, Detroit 
T ay lo r Tow n P arty  Store, Taylor 
F a ro  Vitale & Sons, Detroit 
C ap is ta r  In c., Lansing 
Big Valley S u p erm ark et, Detroit 
Ports  o f C all, Mattawan 
M indell Pharm acy Inc., Ann Arbor 
G onella’s Im ported  Foods, Detroit 
N orth  B luff G rocery , Gladstone 
Rusty Keg P a rty  Store 
Sterling Heights
Soo S uper V alu, Sault Ste. Marie 
U nited P a rty  Shoppe, Detroit 
718-A K endra Drive, Louisville, TN 
H ard in g ’s Friendly M arket,
Buchanan
S anford  IGA , Sanford 
M iddlebelt M ark e t, Inkster 
H ousem an’s C en tral P a rk  Foods 
Holland

18—  FOOD AND BEVERAGE REPORT SEPTEMBER 1990



SUPPORT THESE AFD SUPPLIER MEMBERS
JCERIES:
chway Cookies (616)692-6211
irey Bakeries, Inc. 522-1100
i C Distributors 283-8693
ntinental Baking Co. 868-5600
anchise Bakery 674-4671
neral Biscuit B rands 352-4343
stess Cakes 868-5600
epplinger Bakeries, Inc. 967-2020
t M Biscuit Distributing 893-4747
dla D’Ora Biscuits 893-4747
ystee Bakeries 476-0201
ri-Best Baking Company 398-4200
wider Bread 963-2330
iNK S:
idison National Bank 548-2900
chigan National Bank 489-9100 '
AVERAGES:
tolph Coors Company 540-0654
iheuser-Busch, Inc. 354-1860
•llino Quality Beverages, Inc. 946-6300
ntral Distributors of Beer 946-6250
ca-Cola Bottlers of Detroit 585-1248
dillac Coffee 369-9020
'erfresh Ju ice Company 755-9500
lygo Beverages, Inc. 925-1600
Heileman Brewing Co. (414)796-2540

•neral Wine & Liquor 353-5040
»bel Brewing Company 567-6667
irvey Ewald 527-1654
ram Walker, Inc. 626-0575
rnse of Seagram  262-1375
ibert Distributors, Inc. 858-2340
hn D. Langden
wper/Wieferman Company 835-6400
& L Liquor Sales Company 362-1801
Oler Brewing Company (414)259-9444
r. Pure Juices (312)379-3000
icific Ocean Pop Company 591-2560
iddington Corp. 345-5250
^isi-Cola Bottling Group 641-7888
iwers Distributing, Inc. 682-2010
M. Gilligan, Inc. 553-9440
)yal Crown Cola (616)392-2468
Tv-U-Matic Corporation 528-0694
:ven-Up Bottling Company 937-3500
(Uirt-Pak (616)396-0591
. Julian Wine Co. Inc. (616)657-5568
roh Brewery Company 446-2000
>wne Club Beverages 756-4880
?rnors, Inc. 833-8500
viano Wine Im porters, Inc. 883-1600
amer Vineyards (616)657-3165
ROKERS/REPRESENTATIVES:
:me Food Brokerage 968-0300
Tieri-Con, Inc. 790-0047

1 'lana Food Brokers 833-8686
)b Arnold & Associates 646-0578
larles Mascari & Associates 399-0950
luck Batcheller Company 559-2422
ty Foods Brokerage Company 894-3000
)nrady-Greeson Company 362-0800
stabrooks Marketing (517)548-3750
ive G’s Food Brokers 765-8363
B. Novak & Associates 752-6453
imes K. Tamakian Company 424-8500
arks & Goergens. Inc. 354-1600
cMahon & McDonald,, Inc. 477-7182
orthland Marketing 353-0222
aul Inman Associates 626-8300
feister Company 591-1900
ihakian, Salm & Gordon 968-4800
-ark & Company 851-5700
nited Salvage Company 772-0951
anDusen, Hall, Stevens, Inc. 567-3865
IP Food Brokers International 855-2335
ANDY & TOBACCO:
entral Sales 843-6600
astern Market Candy/Tobacco 5674604
'olverine Cigar Company 554-2033
ATERING/HALLS:
ourmet House, Inc. 771-0300
enna's of Sterling 978-3880
hil’s Catering 751-0751
JUthfield Manor 352-9020
ina's Catering 949-2280
ONSULTANTS:
ellanca, Beattie, DeLisle 9644200
ational Exposition Services 865-1000
AIRY PRODUCTS:
orden Company, The 583-9191
F. Burger Creamery 837-6000

ondon’s Farm  Dairy 984-5111
lilk-O-Mat/Country Pride Dairy 864-0550
lelody Farm s Dairy Company 5254000
troh's Ice Cream '  568-5106
om Davis & Sons Dairy 583-0540
•ELICATESSEN:
'udek Deli Foods 891-5226
'lus Marketing 934-0880
low-Bur Distributors 825-2616
•ENTISTS:
Richard E. Klein, DDS, PC 547-2910

EGGS & POULTRY:
Epco Foods, Inc. 8574040
Capitol Poultry 567-8200
Linwood Egg Company 524-9550
Mendelson Egg Company 5414060
M clnemey-M iller Brothers 833-4800
Qualmann Quality Egg Company 468-0351
FISH & SEAFOOD:
Hamilton Fish Company, Inc. 832-6100
Michigan Food Sales 882-7779
Salasnek Fisheries, Inc. 567-2000
S tandard Fish Dist. 871-1115
Tallm an Fisheries (906)341-5887
FLORIST:
Flower Menageri 771-0111
Livemois-Davison F lorist 933-0081
FRESH PRODUCE:
F aro Vitale & Sons, Inc 393-2200
H arry Becker Produce 841-2500
M.B.C. Foods 963-0746
Michigan Repacking & Produce 841-0303
Tony Serra & Sons Produce 758-0791
Vitale Term inal Sales 393-2200
ICE PRODUCTS:
G reat Lakes Ice 774-9200
Midwest Ice Corporation 868-8800
New City Ice Co. 485-0430
INSECT CONTROL:
E radico Insect Control
Rose Exterm inators 588-1005
INSURANCE PENSION PLANS:
Alphamerica Insurance Agency 263-1158
Blue Cross/Blue Shield 486-2172
Capital Insurance Group 549-2907
C reative Risk M anagement Corp. 792-6355
D.O.C. Optical Centers 354-7100
Financial Guardian, Inc. 641-0900
Financial & Mktg. Enterprises 547-2813
Frank P. McBride, J r .,  Inc. 445-2300
Gadaleto, Ramsby & Assoc. (517)351-7375 
Jackson P ark  Agency 381-7000
K.A. Tappan & Associates 344-2500
Rocky Husaynu & Associates 350-3400
Rollins Burdick Hunter 962-6442
TTS & Assoc. 332-3060
Mitzel Agency, Inc. 773-8600
Monroe-George Agency 646-0311
North Pointe Insurance 358-1171
The Campbell Agency, Inc. (616)531-9160 
INVENTORY/BOOKEEPING/TAXES:
Abacus Inventory Specialists 651-9161
Goh’s Inventory Service 353-5033
Menczer & Urcheck P.C. 356-1620
Quality Inventory Specialists 771-9526
RGIS Inventory Specialists 978-1810
George R. Shamie, J r  , P.C. 474-2000
MANUFACTURERS:
Absopure W ater Company 358-1460
Bemie & Sons, Inc. 943-3437
Carnation Company 851-8480
Del Monte Sales Company 968-1111
Don’s Chuck Wagon Products 771-9410
General Foods Corporation 427-5500
General Mills, Inc. 642-2894
Groeb Farm s (517) 467-7609
Hamilton Meat Pie Co. 582-2028
Home Style Foods, Inc. 874-3250
J.N . Bech, Ltd. (616)264-5080
Kailin Enterprises, Inc. 527-7240
Kraft Foods 261-2800
Lancia Ravo Foods (416)766-7631
Milton Chili Company 585-0300
Nabisco, Inc. 478-1400
Philip Morris U.S.A. 855-6454
Prince Macaroni of Michigan 772-0900
Proctor & Gamble 336-2800
Red Pelican Food Products 921-2500
Safie Bros. Farm  Pickle Co. 949-2900
Shedd’s Food Products 868-5810
Stehouwer Frozen Foods (616)453-2471
Tony Packo Food Co. (419)691-1953
Tony’s Pizza Service 634-0606
MEAT PRODUCERS/PACKERS:
Bob Evans Farm s 422-8000
Butcher Boy Meats 771-9880
Flint Sausage Works 239-3179
Guzzardo Wholesale Meats 833-3555
H artig Meats 832-2080
Herrud & Company (616)774-0711
Hillshire Farm  & Kahn's 778-3760
Hygrade Food Products 464-2400
Kowalski Sausage Company 837-8200
LKL Packing, Inc. 833-1590
Maxwell Foods, Inc. 923-9000
Naser International Wholesale 464-7053
National Chile Company 365-5611
Oscar Mayer & Company 464-9400
Osten Meats 963-9660
Potok Packing Company 8934228
Ray Weeks & Sons Company 727-3535
Sheldon’s Packing House (517)834-2218
Smith Meat Packing, Inc 985-5900
Swift-Eckrich 937-2266

Thom  Apple Valley, Inc. 552-0700
Winter sau sag e  Mfg., Inc. 777-9080
Wolverine Packing Company 568-1900
MEDIA:
Arab & Chaldean TV-62 Show 352-1343
Daily Tribune 541-3000
Detroit F ree  P ress 222-6400
Detroit News 222-2000
Macomb Daily 296-0800
Michigan Chronicle 963-5522
Michigan Grocery News 357-4020
The B everage Journal 287-9140
WDIV-TV4 222-0643
WJBK-TV2 557-9000
WKSG “ KISS-FM” 792-6600
WWJ-AM/WJOI-FM 222-2636
NON FOOD DISTRIBUTORS:
D M F. Bait Company 681-0049
G ibralter National Corporation 491-3500
Ludington News Company, Inc. 925-7600
Sandler-Stone Company 3334300
W arrior M artial Arts Supplies 865-0111
OFFICE SUPPLIES:
City Office Supplies 885-5402
POTATO CHIPS/NUTS/SNACKS:
Better Made Potato Chips 9254774
Cain’s Potato Chips 756-0150
D etroit Popcorn Company 531-9200
Express D istributors 853-7733
Fnto-Lay, Inc. 287-9477
J a y ’s Foods, Inc. 9464024
Kar-Nut Products Company 541-7870
Cabana Nichlas D istributors 571-2447
Variety Nut & Date Company 2684900
Vitner Snacks 368-2447
PROMOTION/ADVERTISING:
Action Advertising Distributors 964-4600
American M ailers 8424000
Gateway Outdoor Advertising 544-0200
Haan Display Sign Service (616)243-3223 
Orient Printing & Advertising 547-7474
PJM  Printing 535-6400
S tanley’s Advertising Service 961-7177
Stephen’s NU-Ad, Inc 777-6823
REAL ESTATE:
Butts & C om pany/Earl Keim 644-7712
Coldwell Banker 557-7700
Kryszak Enterprises 362-1668
O’Rilley Realty & Investm ents 689-8844
Sarafa Realty 851-5704
SERVICES
A & A M anagement Services 559-7202
A.J. Shaheen E lectric Company 7924656
Akram Namou, C.P.A. 557-9030
At Your Service, Ltd. 887-0628
Central Alarm Signal, Inc. 884-8900
Checkpoint Systems 592-8300
Detroit Edison Company 323-7786
Ellison Refrigeration 399-9656
G uardian Armored Security 868-1500
Intro Marketing 540-5000
J.R . Marketing & Promotions 296-2246
M & H Supply & Co. 521-5150
M arketplace Services 5574500
National Exposition Service 865-1000
Pappas Cutlery Grinding 965-3872
Point of Sale Demo Service 887-2510
Retail D em onstrators 846-7090
Superm arket Development Corp 521-5150
Superm arkets Planning 353-5330
Sales Control Systems 356-0700
Telecheck Michigan, Inc. 354-5000
Tri-County R estaurant Service 445-0653
Toledo Seal Reliance E lectric 454-1472
Vend-A-Matic 585-7700
SPICES & EXTRACTS:
Rafal Spice Company 259-6373
STORE SUPPLIES/EQUIPMENT:
Ameri-Pro Systems Conj. (419)693-3276
Belmont P aper & Bag Company 491-6550
Black Jack  Iron Works 893-7677
Brehm B roaster Sales (517)427-5858
Bunzi-Detroit 334-5900
DCI Food Equipment 369-1666
F.D. Stella Products 341-6400
Gardell Company 567-5515
Hobart Corporation 697-7060
Kasco Atlantic Service Co. (800)631-7650 
MMI Distributing 582-4400
M arket Mechanical Services 546-6840
Michigan Bakery Supply Co 571-3300
Midwest Butcher & Deli Supply 332-5650
Motor City Electronics 559-4080
Party Maker 281-1751
Professional Floor Maintenance 839-5840
Refrigeration Engineering (616)453-2441
Superb Vacuum Cleaners 491-3900
Ultra Lite Supply Co. 751-1940
Winston Sales & Services 739-3210
WAREHOUSES:
All American Cash Register 5614141
Boag Cold Storage Warehouse 964-3069
WHOLESALERS/FOOD DISTRIBUTORS:
Abner Wolfe/Meadowdale Foods, Inc. 943-3437
Associated Bakeries Company 924-8520
Bernea Food Services, Inc. (616)694-9478
Bremer Sugar (616)772-9100
Central Distributors 946-6250
Don Lee Distributor, Inc. 584-7100

D.S.M. Food Products, Inc. 491-333:
E aste rn  M arket W holesaler 259-6161
Foodland D istributors 523-217^
Food M arketing Corooration (219;483-214<: 
G reat Lake F ish & Seafood 368-605(
Hubert D istributors, Inc. 858-234C
Jerusulem  F alafil Mfg. 595-8505
Jindo Specialty Foods, Inc. 852-191C
J. Lewis Cooper Company 835-6400
K ap's Wholesale Food Services 961-6561
K & K Brokers B arem an’s 537-2630
K ram er Food Company 585-8141
Lipari Foods 469-0131
M & B Distributing Company 893-4228
M clnem ey-M iller Bros. 833-8660
M etro Grocery, Inc. 871-4000
M etro Packing Company 259-8872
Mel larsen Distributors, Inc. 873-1014
M iesel/Sysco Food Service 397-7990
M. & M. Bread D istributor 235-6640
Mucky Duck M ustar Co. 683-5750
National Wholesale Foods 841-7730
Norquick Distributors 522-1000
N orthern Michigan Food Service 478-6200
Northwest FoodCo of Mich 368-2500
Oak Distributing Company 674-3171
Philip Olendere & Company 921-3310
Quick Foods Company 5464884
Rainbow Ethnic & Specialty Foods 646-0611 
Raskin Foods 759-3113
Ray Weeks & Company 727-2525
Rich P lan of Michigan 293-0900
Sardies Wholesale Lum ber 893-7677
Scot Lad Foods, Inc. (419)228-3141
Sena Snacks & Vending, Inc. 740-6444
Sherwood Food Distributors 366-3100
Spartan Stores, Inc. (616)455-1400
State Wholesale Grocers 567-7654
Super Food Services (517)777-1891
Sunsprout of T raverse City (616)267-5956
Trepco Ltd. 546-3661
Tri-State Cash & Carry (517)78^6201
U niversal L & L Liquor Sales 362-1801
W arehouse Club line. 532-0529
Wholesale House Inc 8466209
Wine Dimensions 465-5700
Wolverine Food Systems 229-9070
Wolverine Cigar Company 554-2033
ASSOCIATES:
AAA Pallet Company 756-3555
ABC & T  Inc. 855-8882
Alan-Dean & Company, Inc. 886-6116
Alpha I Ltd. (616)962-6808
Amano America, Inc. 279-3515
American Dairy Asso. (517)349-8923
American Synergistics, Inc. 4274444
Bethkav 789-2684
Bomarke Corporation 342-1679
Bureau of State Lottery (517)887-6820
Canbasback Food M anagement 727-1173
Cliff Scepansky Assoc. 751-2131
Danor Corporation 557-3476
Delta Administartion Group (616)962-6808
Derda Brothers 350-3430
Detroit International Corp. 342-1679
Dino’s Em m et One Corporation 3414522
F irst Exchange 737-5150
G amm a III Ltdd. (616)962-6808
General Provision 393-1900
G reat Lakes Mushroom Co-Op 757-0888
H & S Distributors 842-6204
H erm an Rubin Sales Co 354-6433
Hermiz & Son, Inc. 491-5252
Hubbard Apiaries (517)467-2051
Jam es Karoub & Associates (517)482-5000
Kindred Corporation 625-7212
Lloyd’s & Assoc. 356-0472
Lauren Kachigian D istributors 843-2898
Lubin Schwartz & Goldman 332-3100
M arine City Dairy Queen 765-5096
McCulloch & Co., P.C 5444400
Michigan Veal Committee (616)861-5222
Miko & Assoc. 776-0851
Motor City Ford Truck 591-1234
Mr. K Restaurant 699-8540
Pejjper Tree Inc. 349-5055
R.D.K. enterprises, Inc. 9794493
Ramtown Innc. 372-8200
Red Carpet keim 557-7700
Shonco Inc. 422-1570
Slam ’s Video 255-7526
Sullivan - Gregory 332-3060
Tandie Inc 522-3311
Tee Corporation 350-3430
Travelco Incentive P rogram s, Inc 737-8822
VIP International 885-2335
W.A. Taylor & Co. 689-6941
Wileden & Assoc. 588-2358
Ypsilanti Food Co-Op 483-1520

If you are not listed or need to change your listing 
contact Debbie Cooper a t 557-9600



StarKist Tuna is 
Dolphin Safe!

This symbol 
is your assurance that 

StarKist Tuna is dolphin safe.
No gill or drift nets are used in 

catching StarKist Albacore Tuna.

StarKist 

StarKist Seafood Company

STARKIST TUNA IS SOLD BY 

THE PFEISTER COMPANY 

IN THE DETROIT MARKET
36300 SCHOOLCRAFT RD. 

P.O. BOX 3304 
LM3MA. MCH. 48150
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